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DOHJI OL[EHOUHEIX CPEICTB PAcCMOTpeH ¥ OJ00peH Ha 3acellaHvd  Kadenpsl

pPOMAaHO-IrepMaHCKHX A3BIKOB

nporokos Ne 1 ot « 27» aBrycra 2020 r.



N

Coneprxanue

[MTactiopT GoHAA OLEHOYHBIX CPEACTB

[TepeveHb OLIEHOYHBIX CPEICTB

OnucaHue mokaszareyieii 1 KpUTEPUEB OILICHMBAHUS PE3YJIbTATOB O0YYCHUS HA Pa3IMUYHBIX dTarax
(hopMUPOBaHUS KOMITETEHITHIA

Meroauueckre MaTepuaibl, ONMPEICIIAIONINE MPOIEAYPbl OLCHHUBAHUS PE3YJIbTATOB OOYUYCHHS,
XapaKTEPU3YIOIIUX 3Tarbl HOPMUPOBAHHS KOMIICTCHITUIT

Marepuasl s IPOBEACHUS TEKYIIETO KOHTPOJIS M TPOMEXYTOUYHON aTTecTalluu



MacnopT poHIa OLIEHOYHBIX CPEICTB

no qucrumuinie «IIpodeccnoHanbHBIN MTHOCTPAHHBIN SI3BIK)

Tabmuma 1.
Ne Kontpomupyemsbie O1eHOYHBIE CPEICTBA - HANMCHOBAHHE
/I paszeisl (Temsl), Ko 5 TEKYILUN KOHTPOJIb IIPOMEKYTOUHAs
JVCIIATUTHHEI KOMIICTCHITHH aTTecTalus
1 | Companies. Tuns OK-4 BxonHoe TtectupoBaHue, IpoBepka | Bompocel k 3aueTy
KOMITaHUH. OHUMaHHS TEKCTa (ureHwue,
ayJIMpOBaHUE)
2. | Planning. OK-4 @poHTABHBIA ~ ONPOC,  JIEKCHKO- | Bompocsl k 3adery
[TnanupoBanue. rpaMMaTHYECKUe YIPaKHEHUS;
NpoBepKa  TMOHUMAHHsI  TEKCTa
(uTeHue/ ayTupoBaHKE)
3 Staff management. OK-4 @poHTABHBIA ~ ONPOC,  JIEKCUKO- | Bompocs! k 3auery
VYnpasnenue rpaMMaTHYECKUe yIPaKHESHHS
MIEPCOHAJIOM.
4 Conflicts. OK-4 JlekcuKo-rpaMMaTHIECKHe Bomnpocer k
KoHnpaukTe ynpaxHeHnus. becena o teme. JK3aMEHY
5 Starting your OK-4 Jlexcuko-rpaMmMaTUyeCcKue Bompocs! k
business. YIPaKHCHUSI 9K3aMEHY
Coznanue
PEIPUSATHS
6 Market Research. OK-4 Jlexcuko-rpaMmaTuyeckue Bomnpocs k
W3yuenue poiaka yrpaxHeHus. becena mo teme. 9K3aMeHy
7 Marketing. OK-4 @poHTAILHBIA  OMpPOC, JIGKCHKO- | BOmpoCH k 3aueTy
MapkeTHHT. rpaMMaTHYecKue YIPaXKHEHUS; (c orieHKOiN)
NpoBepKa  TMOHUMAHHUSI  TEKCTa
(yreHue/ aynupoBaHue)
8 Conference. OK-4 @poHTaNBHBI  OMpOC, JIEKCHKO- | Bompock k 3adery
Kondepenmus rpaMMaTHYECKHe YIPaKHEHHUS. (c o11eHKOI)
becena o reme.
Tabnuna 2.

[TepeyeHb KOMIIETEHIINN

KO,[[ KOMIICTCHIIN

ConepmaHI/Ie KOMIICTCHIIN

OK-4

CIIOCOOHOCTh K KOMMYHMKAIlMM B YCTHOW M NUCbMEHHOW (opmax Ha
PYCCKOM M MHOCTPAHHOM SI3bIKax JJIA PEIICHUS 3a7a4 MEKIUYHOCTHOIO U
MEXKYJIbTYPHOTO B3aUMOJECHCTBUS

! HanmenoBanwue paszena (TeMsr) Gepercst u3 pabodeii mporpaMMbl JUCIHIIIHHEL.

2




1. IlepeyeHb OLIEHOYHBIX CpeL[CTBZ

Tabnuua 3.
No | HaumenoBanue XapakTepucThKa OLIEHOYHOI'O CPE/ICTBa [Ipencrasnenue onenoyHoro cpeactsa B POC
OIIEHOYHOT'0
cpescTBa
1. | Ompoc CpeacTBo KOHTpPOJISI YCBOGHHsI y4eOHOro Marepuaia TeMsbl, | Borpockl mo Temam/pasienam TuCIUTLIMHbI
pasznena Wid pas3AesioB JAUCIHUIUIMHBI, OPTaHU30BAaHHOE B
BUJIE coOeceI0BaHus MPEroiaBaTess ¢ 00yJaroIUMHUCS.
2. | Jlmanormdeckas CpencTBO KOHTPOJISI YCBOCHHSI YI€OHOTO MaTepHalia TeMbI, | 3a/JaHus [0 CUTYAIlMH COTJIACHO TeMaM pa3/ieiiaM JUCITUILTAHBI
pedb paszena WM pa3/iesioB JUCLMIUIMHBI, OPTaHM30BAaHHOE B
BUJIC OpTaHU3AlMd PEUEBON KOMMYHUKamuu B (opmare
CTy,[[eHT<->CTy,I[eHT/CTy,Z[eHT<->HpeHO,Z[aBaTeJ'II>.
3. | Jlekcuko- CpencTBo KOHTPOJISI YCBOCHHS YI€OHOTO MaTeprayia TeMbl, | [lepedeHb JeKCUKO-TpaMMaTHYSCKUX 3aJaHUi TI0 pa3jieiiaM
rpaMMaTH4eCcKue paszena WM pa3/iesioB JUCLMIUIMHBI, OPTaHM30BAaHHOE B
3a1aHus BHJIC TMCbMEHHOTO U YCTHOTO OTBETA.
4. | 3amaHus s | CpencTBO  KOHTpOJiE — OBiageHueM  BocnpusitueM U | [lepeuenb 3apanuii
MIPOBEPKH HABBIKOB | CMBICIIOBOM nepepaboTKoi HHPOpPMaIIUK HA CITyX.
ayJIMpOBaHUs
5. | Mononoruueckasi | CpeacTBO KOHTPOJISI YCBOCHMs yueOHOTO mMaTepuana TeMsbl, | [lepedens Tem mo pasznenam
peub/ycTHOE paszena WM pa3/iesioB JUCLHMIUIMHBI, OPTaHM30BAaHHOE B
BBICKa3bIBaHUE, BHUJIE  YCTHOTO  BBICKa3bIBaHHS  C  OIpPEICICHHOU
nyOnuyHas peyb KOMMYHUKATUBHOM 3a7aueid
6. | Tect CpenctBo, TMO3BOJIAIONIEE OICHUTH YpPOBeHb 3HaHUMU | TecToBbIe 3amaHus

O6y‘-IElIOU.ICFOC$I myTeM BBI60pa UM OJHOT'0O M3 HCCKOJBbKHX
BApHUAHTOB OTBCTOB Ha ITOCTaBJICHHBIM BOIIpPOC. Bo3MoxHO
HCIIOJIb30BAHUC TCCTOBBIX BOIIPOCOB, NPCAYCMATPUBAIOIIINX
BBOJ O6y‘-IaIOHII/IMC$I KOPOTKOro 1 OJJHO3HAYHOI'0O OTBETA HA
IMOCTaBJICHHBIM BOIIPOC.

2 YKa3bIBAKOTCS OLEHOYHBIC CpeZCTBa, MPUMEHSIEMbIE B X0/I€ pean3anun padodyel IporpaMMbl JaHHON TUCIUTUIMHEL.




Onucanue nmokasareJjed 1 KpuTepueB OLlEeHUBAHMS Pe3YJbTATOB 00yUYeHHsI HA PA3JIMYHbBIX dTAnax (pOPMUPOBAHUS KOMIIETEHIUI

Tabnuna 4.
Kon YpoBeHb OCBOCHHS IToka3arenu TOCTHXKEHHUS KOMIICTSHIIMHI Kputepuu onieHMBaHUS pe3yIbTaTOB 00yUCHUS
KOMITCTCHIIHT KOMITCTCHIIHH
3HaeT

0K-4 Henocratounsiii OK-4. 3-1. OcHoBuble ¢(onernyeckue, | CTyqeHT He 3HaeT, JUOO HE WMEET YETKOTO

YpOBEHBb JIEKCUYECKHE, rpaMMaTHYECKHe, | MPEJACTaBICHUS O CJIOBOOOPA30BATCIIBHBIX SIBICHUSX WU
CTIIOCOOHOCTH K OneHka «HE 3a4TEHO», | CIOBOOOpA30BaTEIbHbIE SIBJICHUS U | 3aKOHOMEPHOCTAX  (YHKIMOHHPOBAHUS  H3Yy4aeMOro
KOMMYHHKAIIUHU B | «HEYAOBIETBOPUTEIILHO» | 3aKOHOMEPHOCTHU (GYHKIIMOHUPOBAHUS | HHOCTPAHHOTO SI3bIKA. Jlomyckaet rpyobie
YCTHOU U M3y9aeMOT0 MHOCTPAHHOTO S3bIKa dboHEeTHUYECKHE, JICKCUYECKHE M  TI'paMMaTHYCCKHE
MMHUChbMEHHOM OIIIHNOKH.
dbopmax Ha ba3oBbIil ypoBeHb OK-4. 3-1. OcnoBubie ¢onernyeckue, | CTyaeHT 3HaeT 00 OCHOBHBIX CIIOBOOOpPA30BaTEIbHBIX
PYCCKOM U Orenka, «3a4TCHOY, | JICKCUYCCKHUE, rpaMMaTUYeCKHE, | SIBJICHUSAX W 3aKOHOMEPHOCTSX (YHKIIMOHUPOBAHUS
WHOCTPAaHHOM «YJIOBJICTBOPUTEIHLHO» CJI0BOOOpa3oBaTeIbHbIC SIBIICHHS U | U3y4aeMOro  HMHOCTPAHHOTO  SI3bIKA, OJHAKO  HE
SI3BIKAX JJIS 3aKOHOMEPHOCTH (YHKIIMOHUPOBAHHS | OPUCHTHPYETCS B HX CHeMUpUKEe H pa3sHooOpa3uwu.

peleHus 3a1a4
MEXJIUYHOCTHOTO
u
MEKKYJIBTYPHOTO
B3aNMOJIECHCTBUSI

HN3Yy4aeMOT'O HHOCTPAHHOT'O A3bIKa

I[OHYCKB.CT 3HAYUTCIIBHBIC (I)OHCTI/I‘leCKI/Ie, JJICKCUYCCKUC
U I'paMMaTHYCCKUC OIINOKH.

Cpennuii ypoBeHb
Onenka «3a4TEHOY,
«XOpOLIOY»

OK-4. 3-1. OcHoBHble (oHETHYECKHE,
JIEKCUYECKHE, rpaMMaTH4ecKue,
CJI0BOOOpa3oBaTeNIbHBIC SIBJICHUS "
3aKOHOMEPHOCTHU (bYHKLIMOHUPOBAHUSA

HN3Yy4aC€MOT'0 MHOCTPAHHOI'O A3bIKa

CryaeHT opueHTHUpYETCs B crieniuduKke U pazHooOpazuu
OCHOBHBIX  CJIOBOOOpa3oBaTeNbHBIX  SBIEHUH U
3aKOHOMEPHOCTSAX  (YHKIMOHUPOBAHUS  M3Y4aeMOTo
MHOCTPAHHOTO s3blKa. Jlomyckaer HE3HAUYUTEIbHbIE
(dboHeTHYECKHEe, JIGKCUYECKHE ¢  TIpaMMaTHYECKUE
OIINOKHU.




Kon VYpoBenb ocBoeHus | [TokazaTenu JOCTHKEHUS KOMITETCHIIUU Kputepuu onieHuBaHus pe3yabTaToOB 00ydeHUsS
KOMIIETEHIINH KOMIIETEHIINH
3Haer
Henocrarounsrii OK-4. 3-2. ba3oByto JIGKCUKY 00I1Iero s3bika, | Cmyodenm He 3naem 0a30BYIO JIEKCHKY OOIIEro s3bIKa,
YPOBEHb JIEKCUKY, IPEACTaBIAIOIIYI0O HEWUTPAIbHBIN | JICKCUKY, IPEACTABJIAIOIYI0 HEUTPAIbHBIA Hay4HbIN
0K-4 Onenka HAay4YyHBIH CTWJIb, a TaKXKe OCHOBHYIO | CTUJIb, a TakXK€ OCHOBHYIO IpodeccrnoHalbHYIO
«He 3aYTEHO», | IPOPECCUOHATBHYIO TEPMHHOJIOTHUIO TEPMHUHOJIOTHIO.
CHOCOOHOCTh K | «HEYIOBJIETBOPUTEID
KOMMYHHKAITUU B | HO»

YCTHOU u
MMHUCbMEHHOU
dhopmax Ha
pyccKoM u
WHOCTPAHHOM
SI3BIKAX TUTSt
pelieHus  3amaqy
MEXJIMYHOCTHOTO
u
MEXKYJIbTYPHOTO
B3aUMOJCICTBUSA

ba3oBbIli ypOBEHb
O1eHKa, «3a4TCHOY,
«YZAOBIIETBOPUTEIILH
o»

OK-4. 3-2. ba3oByto JIeKCHKY OOIIEro S3bIKa,
JIEKCUKY, IPEIACTaBIAIOIIYI0 HEUTPaJbHBIN
Hay4yHbIl CTWJIb, a TaKKe OCHOBHYIO
po(hecCHOHATIBHYIO TEPMUHOJIOTHIO

Cmyoenm 3Haem Ha ypOBHE y3HABaHUS M MPUMEHEHUS B
CTaHJAPTHBIX (y4e€OHBIX) CHUTYalUAX CTHJIMCTUYECKU
HEUTpaIbHyI0 Haubolee YHNOTPEOUTENbHYIO JIEKCHKY
oOuiero sI3bIKa, JIEKCUKY, IIPEICTaBISIOLIYIO
HEUTpaIbHBIN HAYYHBIH CTHIIb, a TaK¥kKe
poeCCHOHATIBHYIO JIEKCHKY U (hPa3eosoTuio B 00beMe
1000-1500 equuwu,.

Cpennuii ypoBeHb
OneHka «3a4TeHOY,
«XOpOLIO»

OK-4. 3-2. ba3oByro JeKCHKY OOIIETO sI3bIKa,
JIEKCUKY, TPEACTABIAIOIYI0 HEUTpaJbHbBIN
Hay4YHbId CTWUJb, a TakXe OCHOBHYIO
npo¢eCCHOHATBHYIO TEPMUHOIOTHIO

Cmyoenm 3naem Ha ypOBHE y3HaBaHUS U IIPUMEHEHUS B
CTaHJApTHBIX (Y4eOHBIX) CHUTYyallUsIX CTHJIMCTHYECKU
HEUTpaJdbHYyl0O Haubosiee YNOTPEOUTENbHYIO JIEKCUKY
ob1wero A3BIKA, JIEKCHKY, NPEJCTABISIOIYIO
HEUTpaIbHBINA Hay4HbIN CTUIIb, a TaKke
poeCCHOHATIBHYIO JIEKCUKY U (hpa3eosiorrio B o0beMe
1600-2000  y4eOHbix emunmn (M3 HEx 1000
IPOAYKTHBHO)

BrIcokuii ypoBeHb

OK-4. 3-2. ba3oByro JIEKCHKY OOIIETO SI3bIKa,

Cmyodenm 3naem Ha ypOBHE Y3HABaHUS U MPUMEHECHUS B

OneHka <«3auyTeHO», | JIGKCUKY, MPEJCTaBIAIONIYI0 HEWUTpalbHbIM | cTaHAApPTHBIX (Y4€OHBIX) CHTyallUsX CTUIMCTHYECKU
COTITUIHOY Hay4YHBI CTHJIb, a TaKKe OCHOBHYIO | HEUTpaJbHYI0 HamOoJee YIOTPEOUTENbHYI0 JIEKCHKY
npo¢eCCHOHATIBHYIO TEPMUHOIOTHIO o0riero A3BIKA, JICKCHKY, MPECTABISIONIYIO
HEWUTpaIbHBINA Hay4HbIN CTUIIb, a TaKke
poeCCHOHATIBHYIO JIEKCUKY U (ppa3eosioruio B o0beMe,
npesbimaronieM 2000 ydeOHbIX eauHMI] (M3 HUX OoJee

1500 npoayKTHBHO).
Henocrarounsrii OK-4. 3-3. T'pammartudeckwii MuHUMYM, | Cmyoenm He 3Haem, JaubO0 He uMeem YemKoz20
YPOBEHb HEOOXOJUMBIA 1711 YTEHUS U TepeBoja | npedcmasienus O TPAMMATHYECKOM CTPOE H3Y4aeMoro
OreHka «HE | THOCTPAHHBIX TEKCTOB o0rmien W | THOCTPAHHOTO SI3BIKA. Jonyckaem 2pyovie




3a4TCHO»,
«HCYHOOBJICTBOPUTCIIb
HO»

npodeccnoHaNbHOM HAIIPaBIEHHOCTH

cpammamudecKkue OUIUOKU.

ba3oBb1i1 ypoBeHb
OneHka, «3auTeHOY,
«YAOBJIETBOPUTEIbH
o»

OK-4. 3-3. I'paMMmaTHuUeCKUil MHUHHMYM,
HEOOXOMUMBIA JUIS YTEHHS W TepeBoja
MHOCTPaHHBIX TEKCTOB o0weit u
po(heCcCHOHAILHOM HAIIPABJICHHOCTH

Cmyoenm 3naem 00 OCHOBHBIX TI'PaMMaTHYECKUX
SIBJICHUSIX M3y4aeMOTO WHOCTPAHHOTO SI3BIKA, OOHAKO He
opuenmupyemcs 6 ux cneyuguke u pasHooOPasulL.
Honyckaem 3snayumenvhvle cpammamuieckue ouuoKu.

Cpennuii ypoBeHb
OneHka «3ayTeHOY,
«XOPOIIO)

OK-4. 3-3. TI'paMmaTHuUeCKUil MHUHHMYM,
HEOOXOMUMBIM JIJII YTCHUS U TEepeBOjaa
MHOCTPAHHBIX TEKCTOB o0mren u
po¢eCCHOHAIBHON HAIIPaBICHHOCTH

Cmyoenm opuenmupyemcs 6 cneyughuxe u pazHooopazuu
rpaMMaTHYECKUX SBJICHUNM H3y4aeMOro WHOCTPAHHOTO
a3blKa. /lonyckaem HesnauumenbHvle 2pamMmMamuiecKue

OwubKU, He GnuUAWUe HA NOHUMAHUE U Nepesoo
MeKcmos o0mei u npodeccHoHaIbHOM
HalpaBJIEHHOCTH.

BrIcokuii ypoBeHb

OK-4. 3-3.

I'pammaTnyeckuii MUHHUMYM,

Cmyoenm 6e3 mpyoa opuenmupyemcs 6 cneyugure u

OueHka «3auTeHO», | HEOOXOMUMBIA Ui 4YTEHHUS U TEpPeBOJA | pasHooOpa3uy TPaMMATHUECKUX SIBICHUNA H3y4aeMOro

COTITUIHOY MHOCTPaHHBIX TEKCTOB o0rmei U | ”HOCTpaHHOTO s3bIka. He momyckaer epammamuueckux
npodeccHOHaIbHON HAPAaBICHHOCTH OUUOOK.

HenocraTounsrit OK-4.  3-4.  OcHoBHbIe  ocoOeHHOCTH | Cmydenm He 3Haem, JauUOO He uMeem YemKOo20

YPOBEHb PasroBOPHO-OBITOBON U MMyOIMYHON peyn npeocmasienuss O (QYHKIIMOHATIBHBIX, SI3BIKOBBIX H

Onenka «HE CTPYKTYPHBIX OCOOEHHOCTSIX  pa3rOBOPHO-OBITOBOM U

3aYTEHOY, nyOJIMYHON pedn.

«HEYIIOBIIETBOPHUTEIH

HO»

ba30BbIii ypOBEHB
OreHKa, «3a4TCHOY,
«YAOBIIETBOPUTENBH
o»

OK-4.  3-4.  OcHOBHBIE  OCOOEHHOCTH
Pa3roBOPHO-OBITOBOM U MyOJIIMYHON peun

Cmyoenm 3naem 00 OCHOBHBIX ()YHKIIMOHAJIBHBIX
OCOOEHHOCTSIX Pa3roBOPHO-OBITOBOM U MyOIMYHON peuw,
00HAKO C MpPYOOM OPUEHMUPYemcs. 6 UX S3bIKOBBIX U
CTPYKTYPHBIX XapaKTepUCTUKAX.

Cpennuii ypoBeHb
OrmeHKa «3a4TCHOY,
«XOPOIIIOY

OK-4.  3-4.  OcHOBHBIE  OCOOEHHOCTH
Pa3roBOPHO-OBITOBON U MyOJIIMYHON peun

Cmyoenm 3naem cneyuhuxy u umeem npedcmasiexue 06
OCHOBHBIX GYHKIMOHATBHBIX M CTPYKTYPHBIX
0COOEHHOCTSX Pa3rOBOPHO-OBITOBOM U MyOJIMYHON peud,
OJTHAKO HE BCErJa OPHEHTHPYETCS B HX SI3BIKOBBIX
XapaKTePUCTHKAX.

Bricokuii ypoBeHb

OK-4. 34, OCHOBHBIE 0COOEHHOCTH

Cmyoenm 3Haem u opueHmupyemcs 8 cneyuguke u




OneHka «3auTeHO», | Pa3TOBOPHO-OBITOBO U MyOJIMYHON pedn pasHoobpazuu (GYHKIMOHATBHBIX, S3BIKOBBIX U
«OTJIMYHOY CTPYKTYPHBIX OCOOCHHOCTSIX  Pa3rOBOPHO-OBITOBOW U
MyOJIMYHON peun.
Henocrarounsiit OK-4. 3-4. DOrtudyeckue u HpaBCTBeHHbIE | Cmydenm He 3Haem, JauOO He uMeem YemKo20
YPOBEHb HOPMBI MOBEJCHUS, MPUHATBIX B | npedcmaenenus 00 ITHUUYECKUX U HPABCTBEHHBIX HOpPMax
Onenka «HE | THOKYJIBTYPHOM coLyMe, MOJIEIM | IOBE/ICHUSA, MPHUHATBIX B HMHOKYJIBTYPHOM COLIUYME,
3a4TEHOY, COLIMAJIbHBIX CUTYyallui, TUIIMYHBIX CLIEHAPUIX | MOJEIN COLMAJIbHBIX CHUTYallUd, TUIHYHBIE CLEHAPUU
«HEYJIOBJIETBOPUTEIb | B3aUMOJCUCTBUSA B3alMOJICICTBUSA

HO»

ba30BbIil ypOBEHB
Onenka, «3auTeHOY,
«YAOBJIETBOPUTENIbH
o»

OK-4. 3-4. Ortnyeckue U HPaBCTBEHHbIE
HOPMBI MOBEJICHMUS, HOPUHATBIX B
MHOKYJIbTYPHOM coLuymMme, MOJIeITN
COLMAJIbHBIX CUTYallMH, THIIMYHBIX CLIEHAPUIX
B3aUMOJICUCTBUSA

Cmyoenm 3naem 00 dTUUECKUX U HPABCTBEHHBIX HOPMaxX
NOBE/ICHUS, TPUHATHIX B WHOKYJIBTYPHOM COLIIYME,
UMEeT TMPEJACTaBICHHE O  MOJENAX  COLMAIBHBIX
CHUTYallWii, 3HAaCT TUITUYHBIC CIICHAPUU B3aMMOJICHCTBUS B
MUHHMAaJIHHOM 00beMe, HEOOXOIMMOM ISl BCTYIUICHUS B

MEXKYIbTYPHYIO KOMMYHHKAIIHIO, n10X0
opueHmupyemcsi 8 ux cneyughuxe u pazHooopauu.
Cpennuii ypoBeHb OK-4. 3-4. DOtuueckue u HpaBcTBeHHbIe | Cmydenm  3naem 00  OCHOBHBIX 3THYECKUX U
OneHka «3auTeHO», | HOPMBI MOBE/ICHUS, HIPUHSTHIX B | HDaBCTBEHHBIX HOpMax IIOBEJEHUS, MPHUHATHIX B
«XOpOILO» MHOKYJIBTYPHOM COLINYME, MOJIEJIM | UHOKYJIBTYPHOM COLIMYME, HMEET TPEACTABICHUE O

COMaJIbHBIX CI/ITyaHI/If/'I, TUIINYHBIX COCHAPUAX
B3aHMOHeﬁCTBHH

MOJIETISIX ~COLMANBHBIX CHUTyallMil, 3HAeT THUIHYHBIE
CLIEHAapUM  B3aUMOJEHCTBUS, OJHAKO  HCIBITHIBAET
HEKOTOpble  3aTpyJHEHWs]  NpU  BCTYIUIGHMM B
MEXKYJIbTYPHYK0 KOMMYHHKAIHIO.

BrIcokuii ypoBeHb

OK-4. 3-4. DOtuyeckue U HPaBCTBEHHbIE

Cmyodenm 6e3 mpyoa opuenmupyemcsi 8 cheyuguxe u

OuLeHka «3a4TE€HO», | HOPMBbI MOBEICHMS, MPUHATHIX B | paszHoobpazuu TUYECKUX M HPABCTBEHHBIX HOpMax
«OTJIIUYHO)» I/IHOKy.]'IBTypHOM cotuMe, MOJICJIN | IIOBECIACHUS, HpI/IHﬂTBIX B I/IHOKy.TII)TypHOM COHI/IyMe,
COIIMAIbHBIX CUTYyallui, TUIIUYHBIX CIIEHAPUSIX | 3HAET MOJEIM COLMAIbHBIX CHUTYyallMi, TUIUYHbIC
B3aI/IMO}IeI>’ICTBH$[ CHeHapI/II/I BSaHMOHeﬁCTBHﬂ 158 HC HUCIIBITBIBACT
3aTPyAHEHUH TpPU BCTYIUIGHUHM B MEXKYJIbTYPHYIO
KOMMyHI/IKaI_[I/IIO
YwMmeet
Henocrarounsri OK-4. V-1. llonuMats nipu ayaupoBaHuu Ha | CTyIeHT HE MOHMMAaeT NpHU ayJUpOBaHUU Ha CIIyX
YPOBEHb CIIyX aHTJIOSI3BIYHYIO PEYb B €€ HOPMATHBHOM | QHTJIOSI3BIYHYIO pedb MOHOJIOTHYECKOTO n




Ornenka
3a4TCHOY,
«HEYIOBJICTBOPUTEITH
HO»

«HC

BapHaHTe, B HOPMaJIbHOM U YOBICTPEHHOM
TEeMIIE

JMAJIOTUYECKOT0 XapakTepa B HauOoyiee THIMYHBIX
CUTYaIUIX MIOBCEIHEBHOTO u 3JIEMEHTAPHOTO
PoECCHOHATBHOTO OOIICHHS

ba3oBblii ypoBEHb
O1eHKa, «3a4TCHOY,
«YAOBIETBOPUTEIbH
o»

OK-4. y-1. llonumaTh Npu ayaupOBaHHHM Ha
CIIyX aHTJIOSI3BIYHYIO PeUb B €€ HOPMAaTHBHOM
BapHaHTe, B HOPMaJbHOM U YOBICTPEHHOM
TEeMIIE

CTyneHT BBIOOPOYHO MOHMMAET Ha CIIYX aHTJIOS3BIYHYIO
peub MOHOJIOTHUYECKOTO U JTMAIIOTUYECKOTO XapakTepa B
HauOoJiee THUIMHMYHBIX CHTYallUsSX IIOBCEAHEBHOTO U
3JIEeMEHTapHOTro npodeccuoHamsHOro ooOmeHus (becena,
Tesne()OHHBIN Pa3roBOp, PaJMoNOCTaHOBKA, (POHOTpaMMa
K (pnbMy, KOH(pEpEeHIHS U T.11.)

Cpennuii ypoBeHb
OrneHKa «3a4TECHOY,
«XOPOLIO»

OK-4. V-1. llonuMaTps Npu ayqupOBaHUU Ha
CIIyX aHTJIOSI3BIYHYIO PeUb B €€ HOPMATHBHOM
BapHaHTe, B HOPMAaJIbHOM U YOBICTPEHHOM
TEeMIIE

CTyneHT TMOHUMAaeT NpH ayJUpPOBaHUU Ha  CIyX
AHTJIOS3BIYHYIO pedb MOHOJIOTHYECKOTO u
JTUAIOTMYECKOTO XapakTepa B THUIUYHBIX CHUTYaIUsAX
MOBCEHEBHOTO M NPO(ECCHOHATBHOTO  OOIICHUS
(becena, TemedOHHBIH pasroBOp, PaJUONOCTAHOBKA,
¢onorpaMmma K ¢uibMy, KOHGEpeHUMs U T.I.) B
HOpPMaJIbHOM TeMIle, HO JIEMOHCTPUPYET BBIOOPOUYHOE
MOHWMaHHE B YOBICTPEHHOM TEMIIE.

Bricokuii ypoBeHb OK-4. V-1. llonumate npu ayaupoBaHud Ha | CTyIeHT TIOHMMaeT TMpH ayAMpPOBaHUU Ha  CIyX

OneHka «3auTeHO», | CIIyX aHIJIOSI3BIYHYIO PeUb B €€ HOPMATHUBHOM | AQHIJIOSA3BIYHYIO peub MOHOJIOTHYECKOT0 u

«OTJIMYHOY BapUaHTe, B HOPMAJbHOM M YOBICTPEHHOM | IMAJIOTMYECKOI0 XapakTepa B CUTyallUsX MOBCEAHEBHOTO

TemIe u npogeccuonanpbHoro oduieHus (Oecena, TenePOHHBIHN

pasroBop, paauOINOCTaHOBKA, (pOHOTpaMMa K (QHUIbMY,
KOH(pEepeHIMsI U T.II.) B HOPMAJIbHOM U YOBICTPEHHOM
TEMIIE.

Henocrarounsrii OK-4. V-2. Tlommmatp mpu uteHuu Oe3 | He ymeer mpaBWIIBHO YUTAaTh M MOHUMAaTh O€3 CIOBaps

YPOBEHb IIOMOLIX CJIOBAapsi OCHOBHOE COJAEpXKaHHE | OCHOBHOE coJiepyKaHue AyTEHTUYHBIX  TEKCTOB

Onenka «HE | ayTEeHTUYHBIX TEKCTOB PAa3JIMYHBIX >KaHPOB M | Pa3JIMYHBIX KAHPOB M CTHJIEH, HE YyMeeT IepeaaThb

3a4TEHOY, CTHIIEN coJiep’KaHne IPOYUTAHHOTO.

«HEYJIOBJIETBOPUTEIb

HO»

ba30BeIil ypOoBEHB
O1eHKa, «3a4TCHO,

OK-4. V-2. Tlomumarh mpu 4YTeHHUU 0e3
MIOMOILIM  CJIOBaps OCHOBHOE COJIep)KaHue

YMeer uYMTaTh W YACTMYHO TOHHMMAeT 0e3 cioBaps
OCHOBHOE coJIepKaHue ayTEeHTHUYHbBIX TEKCTOB




«YOOBJICTBOPUTCIIBH
o»

AyTEHTUYHBIX TEKCTOB PA3JIMYHBIX >KaHPOB U
CTUJIEN

Pa3IMYHBIX JKAHPOB, a TAK)KE YACTHYHO YMEET INepeaTh
COJIep)KaHHWE MPOYUTAHHOTO, MJOIYCKas 3HAYUTEIbHBIC
OLIINOKH.

Cpennuii ypoBeHb
OmeHka «3a4TEHOY,
«XOPOIIO)

OK-4. V-2. lTlonumarh mpu 4YTeHUH 0e3
IIOMOILM  CJIOBapsi OCHOBHOE COJep:KaHue
AyTEHTUYHBIX TEKCTOB PA3JIMYHBIX >KaHPOB U
CTHIIEH

YMeer uYuTaTh W TOHHMAaeT 0e3 CIoBaps OCHOBHOE
COJIepKaHNE ayTeHTUYHBIX TEKCTOB PA3JIMYHBIX JKaHPOB,
a TaKkKe yMeeT Iepelarh COICPKaHHE NPOYUTAHHOTO,
JIOITyCKasi HE3HAYUTEIIbHBIC OTHOKH.

BrIcokuii ypoBeHb

OK-4. V-2. Ilonumarp mpu uTeHHUH Oe3

YwMmeer MMpaBUJIIbHO 4YUTAaTb M I[IOHUMATbH oe3 CJI0Bapsa

Onenka «3auTeHO», | IOMOLIM CJIOBAaps OCHOBHOE COJAEpKAHHME | OCHOBHOE coJiepyKaHue AyTEHTUYHBIX  TEKCTOB

«OTJIIMYHOY AQyTEHTUYHBIX TEKCTOB PA3JIMYHBIX JKaHPOB M | pa3lMYHBIX JKAaHPOB W CTWUJIEH, YyMeeT Iepenarb
CTHIIEH CoJlep’KaHue MMPOYUTAHHOIO, HE JOITYCKasl 3HAYNTENIbHbIX

OIINOOK.

Bnaneer

Henocratounsrit OK-4. B-1. HaBeikoM BbIpaxaTh cBoM MbIciH | OOy4aromuiicss HE BJIaJeeT HaBBIKOM OCYIIECTBISTH

YPOBEHB B YCTHOH W  THCBMEHHOH peun ¥ | KOMMYHUKALMIO B YCTHOM M NUCBMEHHOM (opmax Ha

Onenka «HE | OCYIIECTBIIATh MEXKYJIbTYPHBI JHAOr B | MHOCTPAHHOM $I3bIKE, HE CIIOCOOEH pelarh 3ajauu

3a4TEHOY, obmeld ¥  npodeccuoHaIbHON  cepax | MEXINYHOCTHOTO U MEXKYJIBTYPHOTO B3aUMOJICHCTBUS.

«HEYAOBJIETBOPUTEIb | OOIICHUS

HO»

ba3oBbIll ypOBEHb OK-4. B-1. HaBbikoM BbIpakaTh cBoM MbIcia | OOyyaromuicss  4aCTMYHO BJIAaJ€ET  HABBIKOM

OneHka, «3auTeHO», | B YCTHOM W  TNUCBMEHHOW pedYd U | OCYLIECTBIISITh KOMMYHHKAIMIO B YCTHOW M MHCbMEHHOU

«yJIOBJIETBOPUTENbH | OCYLIECTBIATh MEXKYJIbTYpHBIH Jauanor B | popMax Ha HMHOCTPAHHOM si3bike. YacTHYHO crocoOeH

o»

o0men wu
oO01eHus

npodeccuoHanpHOM  cepax

pemaTth 3agadu MCKIUMYHOCTHOIO M MCKKYJIBTYPHOTO
B3aHMOHeﬁCTBHH.

CpenHuii ypoBeHb
Ouenka «3auTeHOY,
«XOPOIIO»

OK-4. B-1. HaBbIkOM BBIpakaTb CBOM MBICIIH
B YCTHOM M  IIUCBMEHHOM peYd U
OCYLIECTBIISATh MEXKYJIBTYPHBIM JHANOr B
obmeid u  mpodeccuoHadbHON  cdepax
001IIeHUsI

OOyuaromuiicsi BJaJ€eT HABBIKOM B  OOJBIITMHCTBE
CIly4yaeB  OCYILIECTBIATh KOMMYHHKAIMIO B YCTHOH M
MUCbMEHHON (opMax Ha HHOCTpAaHHOM si3bike. CriocobeH
pemaTth 3aJaud MEXKJIMYHOCTHOTO U MEXKYJIBTYPHOTO
B3aMMO/ICHCTBHS C HEKOTOPBIMH 3aTPyJTHCHUSIMHU.

Bricokuii ypoBeHb
OleHKa «3aYTEHOY,
«OTIUYHOY

OK-4. B-1. HaBbikom BbIpaxaTb CBOM MBICIIH
B YCTHOM M TIMCBMEHHOW peYd H
OCYIIECTBIIAATh MEXKYJIBTYPHBIM JMajgor B
obmerd wu  mpodeccuoHaTbHON  cdepax

OOyuarommiicss Ha BBICOKOM YPOBHE BJIaJI€€T HaBBIKOM K
KOMMYHHKAI[MM B YCTHOM M NHCbMEHHOM (opmax, Ha
PYCCKOM M HHOCTPAaHHOM s3bIKax IJIs PEIICHMs 3a1ad
MEXJIMYHOCTHOTO ¥ MEXKYJIBTYPHOTO B3aUMOJCHCTBHS




oO01eHns

HenocraTounsrit
YPOBEHB
Orenka
3a4TEHOY,
«HEYJIOBJIETBOPUTEIH
HO»

«HE

OK-4. B-2. HaBbIkOoM niepeBoAia UHOCTPaAHHBIX

TeKCTOB  oOmeld u  mpodeccuoHaaIbHOM
HaIpaBJICHHOCTH, paboThI c
JICKCUKOTpaUIeCKUMHU UCTOYHUKAMH,

IOIIOJIHCHUA CJIOBAPHOI'0 3aI1aca,

OOyuarommiicss HE BJaJeeT HABBIKOM IEepeBoja
WHOCTPaHHBIX TEKCTOB oO0mIe U mnpodhecCHOHATBHOM
HANpaBICHHOCTH, HE  crmocobeH  paboraTh  C
JEKCUKOTpaUYECKUMU HMCTOYHUKAMH U TOHOJHSATH
CJIOBapHbIN 3arac

ba30BbIil ypOBEHB
Onenka, «3auTeHOY,
«YAOBJIETBOPUTENIbH
o»

OK-4. B-2. HaBblkOM nepeBoia ”HOCTPaHHbIX

TeKCTOB  o0meld u  mpodeccuoHaIbHOMN
HAIpPaBJIEHHOCTH, paboThI c
JICKCUKOTpahUIeCKUMU UCTOYHUKAMH,

ITONOJIHCHHU CJIOBAPHOIO 3a11aca,

OOyyJaromuiicss 4aCTUYHO BJIQJIEET HABBIKOM II€PEBOJA
MHOCTPAaHHBIX TEKCTOB OOLIeH HANpaBIEHHOCTH, pabOThI
C JIEKCUKOrpapuuecKMMU HMCTOYHUKAMH, MOMOIHEHUS
CJIOBapHOTO 3aI1aca;

Cpennuii ypoBeHb
OrneHKa «3aYTCHOY,
«XOPOLIO»

OK-4. B-2. HaBbIkOM nepeBojia ”HOCTPAHHBIX

TEKCTOB  oOmieil u  npodeccruoHalIbHON
HAaIpaBJICHHOCTH, paboThI c
JIEKCUKOTpahUIECKUMHU HCTOYHUKAMHU,

TMOITOJIHCHU A CJIOBAPHOI'O 3aI1aca,

OOyuarommiics BIIa/IeET HABBIKOM nepeBoja
WHOCTPAHHBIX TEKCTOB OOmIeH M TPodheCcCHOHATLHOM
HAIPaBIEHHOCTH, OJIHAKO COBEpLIAeT psJ OLIKOOK,
crocobeH paboTaTh C JeKCUKOTrpauIecKUMU
MCTOYHHMKAMU M MOTIOJIHATH CJIOBAPHBIH 3amac;

BrIcokuii ypoBeHb
Onenka «3adTeHO»,
«OTIUYHO»

OK-4. B-2. HaBblkOoM nepeBoia ”HOCTPaHHbBIX

TEKCTOB  o0meid M  npodeccunoHaIbHON
HAIpPaBJIEHHOCTH, paboThI c
JeKCUKOrpauIeCKUMHU UCTOYHUKAMH,

TMOIMOJIHCHU A CJIOBAPHOI'O 3a11aca,

OOyuaromuiics XOpOIO BiaJeeT HABBIKOM IE€peBOja
MHOCTPAHHBIX TEKCTOB 00med W mpodeccrnoHaTbHON
HAaIIPaBJIICHHOCTH, HE COBEpINAET OMMOOK IPH IEePEBOJIE,
crnoco0eH  paboTaThb c JeKCUKOTpauueCKUMHU
HCTOYHHUKAMMU U IIOITIOJIHATH CJ'IOBapHI:Iﬁ 3ariac
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4. MeroanyecKkue MaTepHaJibl, ONpe/esilolue Mpouexypbl

OLICHMBAaHUS Pe3y/JIbTATOB 00y4YeHUs!

BxoaHoe TecTupoBaHue
3TO COBOKYIHOCTH CTaHJIAPTU3UPOBAHHBIX METOAOB M CPEACTB, OCYLIECTBIISIOMNX MOHUTOPHHT
IPEEeMCTBCHHOCTH 3HAHUH MEXAY CTYNEHSIMHU 00pa3oBaHMs. Takoi THII TECTHPOBAaHHS pa3pellacT /Ba
BOIIPOCA: BBISIBIICHHE CTCTICHU BJIAJICHUS 0a30BBIMH 3HAHUSAMH, YMEHUSIMHU, HaBBIKAMH, HEOOXOMMBIMU
s Hadajga OOydeHHWs, W OIpEJeSICHWE CTENeHW BIIAJCHUS HOBBIM MaTepUaioM 10 Hadaja ero
u3ydeHusi. Kpome Toro, mo3BoisieT OLEHHTh YPOBEHb M CTPYKTYpPY OCTaTOYHBIX 3HAHMH HAa MOMEHT
Hayvaja HOBOH CTyNEHU 00Y4YEHHUsI M CKOPPEKTHUPOBATH y4eOHBIN TpoIIecC.

Pa3paboTka u npuMeHeHUe TECTOB B mpouecce 00y4eHust

[legarornyeckoe TecTupoBaHue — 3TO (HOpMa U3MEPEHUs 3HAHUM ydalluxcsl, OCHOBaHHas Ha
MPUMEHEHUH TeJaroruHueckux TecToB. Bkioyaer B ce0s MOATOTOBKY KaueCTBEHHBIX TECTOB,
COOCTBEHHO MPOBEJICHUE TECTUPOBAHUS M TMOCIEIYIOIIYI0 O0pabOTKYy pe3yibTaToB, KOTOpas AT
OLICHKY YPOBHS 3HAHUI TECTUPYEMBIX.

TpaIWLIMOHHBIA TECT COAEPKUT CIHUCOK BOIPOCOB M pa3jIWyHble BapuaHThl OTBETOB. Kaxnubii
BOIIPOC OLIEHHWBAETCS B ONPEJIEICHHOE KOJIMYECTBO OaiyioB. Pe3ynbTaT TpaJuIlIMOHHOTO TECTa 3aBUCUT
OT KOJINYECTBA BOIIPOCOB, HA KOTOPBIE OBLI 1aH MPaBHJILHBIA OTBET.

TectupoBaHue B MEJAroruke BBINOJHSIET TPU OCHOBHBIE B3aMMOCBSA3aHHbIE (YHKIUU:
JIMarHOCTHYECKYIO0, 00YYaloU[yt0 U BOCIIUTATEIbHYIO:

Juarnoctuueckass (yHKIUS 3aKIIOYaeTcs B BBISIBJICHUM YpPOBHS 3HAHUM, YMEHHI, HABBIKOB
yJaiuerocsi. 9To OCHOBHasi M caMasi oueBUAHas QyHKIMs TecTUpoBaHus. [1o 00beKTUBHOCTH, IIUPOTE U
CKOPOCTH JTMarHOCTUPOBAHUS, TECTUPOBAHHUE IMPEBOCXOIUT BCE OCTajbHBbIE (DOPMBI MEIarOrH4ecKOro
KOHTPOJISL.

OO6yuatomass (QyHKIMS TECTUPOBAHUS COCTOMT B MOTHBHPOBAHHMH Y4YallIeTOCS K aKTHUBU3AIUU
paboThI 10 yCBOEHHIO yueOHoro matepuania. [lyig ycunenus oOydaronieil GyHKIIMN TECTUPOBAHUS MOTYT
ObITh HCIOJb30BaHbl JOMOJHUTEIbHBIE MEpPHl CTUMYJIMPOBAHHS CTYACHTOB, TaKkue Kak: pasjgayda
IIpenojaBaTesieM MPUMEPHOrO IEPEYHSl BOINPOCOB MJIS CAMOCTOSITEIbHOM IOATOTOBKH, HAJIM4YUE B
CaMOM TEeCTe HaBOJIAIIMX BOIIPOCOB U MOJACKAa30K, COBMECTHBIN pa30oop pe3ynbTaToB TECTaA.

BocnuratensHast GyHKIMS OPOSIBISETCS B IEPUOJUYHOCTH U HEM30EKHOCTH TECTOBOIO KOHTPOJIS.
OTO AMCUUIIMHUPYET, OPraHU3yeT W HalpaBisAeT ACSITEIbHOCTb YYalllUXCsl, IIOMOTAaeT BBIABUTH U
YCTPaHUTh MPOOEIBI B 3HAHUSX, POPMUPYET CTPEMIIEHHE PA3BUTH CBOU CIIOCOOHOCTH.

[legarornyeckoe TeCTUpOBaHHME BKIIOYAET B c€0S1 HECKOJIBKO OCHOBHBIX 3TAlOB: MOJTOTOBKA TECTa
MPOBECHUE TeCTa U 00padOTKa PE3YIHTATOB TECTA.

[To dhopme 3aganuit megaroruyeckue TECThl OBIBAIOT:

TECTBI 3aKPBITOrO THUIIA

TECTBI OTKPBITOIO TUIA

3aJlaHus 110 YCTaHOBJIEHHUS COOTBETCTBUM

3aJlaHus 10 YIOPSI0YMBAHUIO TIOCIIEI0BATEIILHOCTH

BriOupas Ha TOT WM MHOM OTBET Ha BOIPOC TECTa, CTYACHT JIOJIKEH, MPEXk/Ie BCEr0 BHUMATEIBHO
MIPOYUTATh YCJIOBUS BOINPOCA TECTA, BAYMBIBAsICh B €r0 CMBICI. 3aTeM ClIeyeT BbIOpaTh, M0 MHEHHUIO
CTYIEHTa, TpaBWIbHBIH OTBET. EcCIu 1O MHEHHIO CTyIEHTa HECKOJIbKO OTBETOB SBISIOTCS
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MPaBWIbHBIMU, TO OH JOJDKEH BBIOpaTh TOT, KOTOPHI MaKCHMalibHO OXBaTbIBa€T OTBET Ha
MOCTaBJICHHBIN BOIPOC.

Tect cocToUT M3 BONMPOCOB U MpEIUIaraéMbIX KpPaTKUX (POPMYTUPOBOK BO3MOXKHBIX OTBETOB Ha
BOIIPOCHI, YTO HC IO3BOJIACT OXAapPAKTCPU30BATH BCHO IMOJIHOTY TOTO HJIM HHOI'O SBJICHUS. B Xoae
TCCTUPOBAHUA CTYACHT HC HUMCCT BO3MOXHOCTU JOaBaTb CBOM KOMMCHTApHH K OTBCTaM. OHHaKO
OCHOBHAadA CYTb BBIHOCHUMBLIX Ha TCCTHPOBAHHUC BOIIPOCOB OTPAXACTCA B IPCAIaraCMbIX BapHaHTax
OTBETOB.

B 3aBucumocT OT (popMbl KOHTpOJS (TEKYIIMM, MPOMEXKYTOUYHBINH, BBIXOJHOI) IpernoaaBaTeib
OTpesieNisieT TOYHOE KOJIMYECTBO BOIPOCOB TECTA M YCTAHABIMBAET BPEMs JIJIsl pELICHHS TeCTa.

Jlekcuko-rpaMMaTH4YeCKHe YIPaKHeHUst
JAuanoruyeckasi pe4b
Juanoruyeckasi peyb — 3TO B3aUMHOE (Yalle BCEro JBYCTOPOHHEE) OOIIEHHE, MPU KOTOPOM

AKTUBHOCTb U [TACCUBHOCTb MEPEXOAST OT OJHUX YYACTHUKOB KOMMYHUKALIUU K IPYTUM, TJIABHOE K€ —
BBICKa3bIBaHUSl CTUMYJIMPYIOTCS IPEALIECTBYIOUIMMHU, BBICTYIAs B KadecTBE peakUUil Ha HUX.
OneHrBaHue AUATOrMYECKON peur 3aBUCUT OT 3Tana 00y4eHus, Lesd, BBIOPaHHOro crocoba o0ydyeHus
auanory. B mertoauke oOyueHHMs MHOCTPAHHBIM sI3bIKaM BBIJCIAIOT JiBa crocoba (myTH) oOydeHus
JIMAJIOTMUECKON peur: «cBepXy BHM3» U «cHM3Yy BBepx» (E.H. ConoBoBa). O0yueHue nuanory «cBepxy
BHM3» SIBJISIETCS HanOoJiee ONTUMANIbHBIM AJIs1 00y4€HHUs CTaHAAPTHBIM, TUIIOBBIM AuaiioraM. CTyIeHThI
y4aTcsl COCTABJIATh U Pa3bIrPbIBATh JUAJIOTHU C OIOPOil Ha CIEAYIOIINE PEYEBbIE 00pa3LbL:

® CcaMM TEKCTbI IMAIOrOB-MOJENIeH;

® COJEpKaHUE PEUYEBOI YCTAHOBKU IPEIOJaBaTels;

® OIHMCaHME PoJieH, MOTy4aeMbIX OTAEIbHO KaXKIbIM U3 YYACTHUKOB J1MAJIOra;

® KapTUHKU WIN BUJIEOCIOKET, IPOUTPBIBaEMbIi 03 3ByKa.

OO0y4eHue Tuajory «CHU3y BBepXx» IIPEJIoJiaraet, 4YTo y CTyI€HTa 110 KaKOH-1100 NpUYMHE HET
HCXOJHOIr0 Juanora-oopasua. Bo3MoKHbI ClleAyIOlIie BApPUAHTHIL:

1) y CTyIEHTOB IJIOXO Pa3BUThl HABBIKK UYTEHMUS;

2) ypOBEHb PEYEBOr0 Pa3BUTHS JOCTATOYHO BBICOK, IOATOMY €UHBINA 00pa3el] yKe HE HYKEH;

3) mpenmnonaraeMblif MANOr OTHOCHUTCS K Pa3HOBUIHOCTH CBOOOJHOrO Juajora, U ooOpaszer
Oy/IeT TOJIbKO CKOBBIBATh MHUIIMATUBY U TBOPUYECTBO CTY/IEHTOB.

B 3aBucumMoctu oT menu u cnocoba oOyueHHs! AMATOIMUYECKON peud MpernojaBaTellb MOKET
BbIOMpPATh apameTpsl oleHKU. [IoMrUMO yka3aHHBIX B Tabuuie 4 KpuTepueB olleHku komnereHuu OK-
4 npenojiaBaTeNb MOKET UCIIOJIB30BATh CIEIYIOIINE KPUTEPUN:

KpHTepHH OlCHHBAHHS® HHOS3BIYHOM COIMANBHON KOMITETEHIH:

Kpurepuii Iloka3zaTenun Ouenka
YMmenne CryneHT  yMeeT  TOHATh  SMOLMOHAIBHBIA  HacTpoil | 5
YCTAHOBHUTH co0ece/lHUKa, BBIPA3UTh COUYYBCTBHE co0eceTHUKY
IMOIUOHAJNBHBIH | (TOPaZ0BaThCS 3a HEro, MOXBAJUTh, BBIPA3UTh COCTpaJaHUE,
KOHTAKT, BOCXHUIIEHHE), BEXKIIUB BO B3aMMOJECHCTBUH, yMEET MOJ0UPATh
BEXKJIMBOCTH peueBble CpeACTBa B COOTBETCTBHM C YCIOBUSIMH OOLICHMS,

MPUHIIMIIOM CYOOpAHHALNU (€CITU 3TO HEOOXOAUMO).
CTyneHT BEXIMB BO B3aUMOACHCTBHM, YacCTO MOXKET INOHATH | 4
SMOLMOHAJIBHBII HAcTpol coOeceqHMKa, OJHAKO HE BCerna
BBIPAXKAaeT COUYBCTBUE.

CtTyneHT 3HaeT U ynoTpelisieT B pedd OCHOBHBIE (opMyIbl | 3
BE&XKJIUBOCTH  (IPUBETCTBHE,  MPOLIAHHME,  BBIPAKEHUE

3 HpI/IBO,HSITCSI, €CJIM UCIOJIb3YIOTCA KPUTCPUUN OLICHUBAHUA PE3YJIbTATOB 06y‘l€HI/I$I, HE OIMCaHHEIE B Ta01.4/ OTJINYAIOIUECCA
OT ONKMCAHHBIX B Ta0II. 4
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6J'IaFOIIapHOCTI/I), OJHAKO HC YMCCT IIOHATHh HIIU HpI/IHHTB
SMOITMOHANBHBIM HAcTpol cobecennuka. OOIIEHUE CTPOWUT,
HCXOOS U3 COOCTBEHHOIO SMOILIMOHAIBHOIO COCTOSIHHMS HIIN
PYKOBOJCTBYSICH OOIITUMU MPUHITUTIAMH BEKIUBOCTH.

CryneHT modtd He ynotpebisier (GopMysl BEXIJIMBOCTH BO
B3aMMOJIecTBIH (YOTpebsieT Hanboee pacpoCTpaHCHHBIE:
NPUBETCTBHE/ TPOIIAHKUE, YaCTO IO MOJCKA3Ke YYHTENS HIIN
c00€CEeTHUKOB), HE TIOHUMAET HMOIMOHAILHOTO HACTPOs
coOeceTHKa WM WTHOPUPYET €ro, He MOXET YCTAaHOBUTh
OMOIIMOHAJIBHBII KOHTAKT.

He moxer YCTaHOBUTD 3MOI.[HOH3J'II>HBIﬁ KOHTAaKT, HC BCKJIMB B
mponecce B3aHUMOJCHCTBHUS C COGGCCIIHI/IKOM.

Kpurepuii

IToxa3zarenun

OuneHka

YMenue
OCYLIECTBJIATH
o0MeH
uHpopmanmen

CryneHT yMeeT MoJy4yaThb HEOOXOAMMYIO HH(OPMAIHIO,
UCIIONIB3Ysl 3ampoc (MHEHHMsI, JAHHBIX, CBEJICHUM), MOIy4aTh
pa3bsCHEHUS, OOBSICHEHHUS, UCIIOJIb3Ysl YTOUHSIOINE BOIIPOCHI,
MEPECIPOCH]; YMEET COOOIINUTh HEOOXOOUMYI HH(OpMAIio
(oOBsicHEeHHUE, OTIMCaHHUE, MTOBECTBOBAHHUE), npu
HEOOXOIMMOCTH YMEET J1aTh WH(POPMAIHIO Ha JOCTYITHOM JUIS
co0ece/IHUKa YPOBHE.

CryneHT ymeeT 3ampaiinBaTh HEOOXO0IUMYI0 WH(POPMAIHIO; B
OTBET Ha  3alpoc yMeeT COOOMIUTh  HEOOXOAUMYIO
uHpopmanuio (0OBSICHEHHE, ONHCaHUE, ITOBECTBOBAHME),
OJTHAKO HE BCerJa 3aJaeT  YTOYHAIOLIME  BOIPOCHI,
3aTpyAHSACTCS, €ClIM HeOoOXOAMMO JaTh HWH(POPMALMI0 Ha
JIOCTYITHOM JIJIsl COOECeJHUKA YPOBHE.

CryneHT uH(OpMAIUIO, yJalUiics MCIOJIb3YeT OJHOTHUITHbIE
BOTIPOCHI, YTO HE BCErla NPOJAWKTOBAHO KOMMYHHKATHBHOMN
HEOOXO/JMMOCTBIO; B OTBET Ha BOIPOC HEPEIKO JaeT
OJTHOCJIOKHBIE OTBETHI, 9acTo UCTIONIB3YeT
HEpacHpOCTPAHEHHbIE TPEATIOKEHUS, OTBETHl «Ha»/ «HET».
Mosxer  cooOLUTh  JOCTaTO4YHYI i 3(h(EeKTUBHON
KOMMYHHUKAIlMM HMH()OpPMAIMI0 B OTBET HA YTOYHAIOLIUE
BOIPOCHI COOECEeTHUKA.

HcnpIThIBaeT 3aTpyJHEHHS C MOCTPOSHUEM BOIPOCOB, a TAKXKe
¢ coobmenueM wuHMOpMAIMU  (aeT uepecuyp CKyIHbIe/
HEBEpHBIE CBEJICHUS, HCIBITHIBACT 3aTPYAHEHHUS B MOJ00pe
CJIOB, TPaMMaTHYECKUX KOHCTPYKIUI).

He ymeer 3ampammBaTe wuHHpOpMAIUIO, HE YyMeeT JIaTh
HEOOXOUMYI0  HH(OPMAITHIO. [TeiTaeTcss  pemuTh
KOMMYHHUKATHBHBIC 33/1a4l HA POJHOM SI3bIKE WJIM HCIIONb3YS
HeBepOaJIbHBIEC CPEJICTBA.

Kpurepuii

IMoxa3zaTenu

Onenka

YMenune
BO31eHCTBOBATH
Ha co0eceHUKA

YMeeT ucnonbp30BaTh B 3aBUCUMOCTH OT CUTYyallud Hambosee
MOJIXOJIATINE PeUEBhIE CpeCTBa (B 3aBHCUMOCTH OT YCJIOBUI
B3aMMOJICHCTBYS, PYKOBOJCTBYSICh MPUHIIUIIOM
cyOopaMHANMKM):  JaTh  WHCTPYKIMIO,  TIOCOBETOBATH,
MpeIyNpeanTh, 3aPETUTh WM Pa3peIInuTh, MPEAT0KUTh YTO-
au00 cJeNaTh, MPUKa3aTh; YMEET OOBSICHUTH IPUIHNHY CBOETO

BO3/IeUCTBUS (11€)1b, MOTHB).
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B oCHOBHOM wHCHONB3yeT MNOAXOASIIME B KOHKPETHOM
CUTyallUu PEYEBbIE CPEICTBA: JAET MHCTPYKLHUIO, COBETYET,
NpEeAYNPEXIAET, 3aAMPELIAeT WIH pa3peliaeT, npejiaraet yro-
anbo cnaenatb, MPHUKA3bIBACT; OJHAKO HE BCErla yMeeT
00BSICHUTH IPUYUHY CBOETO BO3JHCTBUS (11€]b, MOTHB).

Hcnonb3yeT y3kuit HA0Op peueBbIX CPEACTB JJIsl TOCTUKEHUS
LeNU: MPHUKA3bIBAET, 3amperiaer, paspemaer u ap. OnHako
BbIOOp CpEICTB OCYIIECTBIsET B OONbIIEH CTENEHU B
COOTBETCTBUM C COOCTBEHHOM SI3BIKOBOM IOATOTOBKOM,
HEKEJU C CUTyanuen oOeHusl.

VYdammiicss HCIOJIb3yeT B OCHOBHOM  ITOBEIIUTEIILHOE
HaKJIOHEHHE, HE BCETJIa KOPPEKTHO.

He ymeeT Bo3elicTBOBaTh Ha COOCCETHHKA.

Kpurepuii

IMoxka3zaTenn

Onenka

YMeHue BbIPA3UTh
co0CcTBeHHOE
MHEHHE, OI[EHKY

CryneHT CBOOOTHO BBIPAKACT COOCTBEHHOE OTHOIICHHE K
dakram/  coObITHSIM  (TIOJIOKUTENBHOE, OTPHUIATEIHHOE,
HEUTpaJabHOE), YMEET JOCTaTOYHO TOYHO BBIPA3UTh CBOE
MHeHHE  (YIOBJIETBOpEHHE,  OIOOpPEHHE,  BO3paKEHHE,
BOCXHUIIICHHUCEC, YAWUBIICHHUC, MHCHHC (0] BOSMO)KHOCTI/I/
HEBO3MOXXKHOCTH  OCYIICCTBJICHHUS  IUIAHOB,  HAJCKIY,
HEYBEPEHHOCTh/ YBEPEHHOCTh, Pa304apOBaHUE U T.1.). YMEET
OOBSICHUTB CBOIO TTO3HIIHUIO.

CTyaeHT B 11€710M MOXeET BbIPa3UTh CBOE OTHOILLIEHUE, MHEHUE
(BO3MOKHO, HE BCErJa HACTOJIBKO TOYHO, HACKOJIBKO TOIO
TpeOyeT cutTyauus). Yame Bcero ymeer OOBSICHUTH CBOIO
NO3MLIMIO, HO HE BCErJa JIeNIaeT 3TO.

CryneHT MOXeT BbIpa3UTh COOCTBEHHOE OTHOILIEHUE/ MHEHHE
B OIpEAEICHHBIX Ipeaenax («HpaBUTCS» - «HE HPABUTCAN,
«XOpOULIO» - «IJIOXO»), OJHAKO JeJaeT 3TO He Bcerna
CaMOoCTOATENbHO. YacTo He yMeeT 00OBSICHUTH CBOKO MO3ULIMIO.

CtyneHT ¢ TpyaoM, B OCHOBHOM TIpU HAlOMHMHAaHUU
cobecennuka, gaet omeHkKy ¢akram. OreHka, Kak MpaBuio,
CBOJIUTCS K 0I00PEHUI0 WM HEOJT00PEHHIO.

VYyammiics He yMeeT BBIpa3uTh COOCTBEHHOTO MHEHUS WU
JIaTh OLIEHKY 00CYKJJaeMbIM COOBITUSIM, (PaKTaM.

Kpurepuii

IToka3zarTenu

Onenka

ApryMeHTHpPOBaHHE,
A0KA3aTEJbHOCTD

CTyZneHT yMeeT 4eTKO, MOCJIEJOBATEIbHO 10Ka3bIBaTh CBOKO
TOYKY 3pEHHs B COOTBETCTBHM C 3aKOHaMH JIOTHKH,
MIPEABOCXHILAs peaKuuio cobeceHMKa, UCIIONIB3Ys
JMCKYPCUBHBIE MapKepbl AJisl y100CTBa BOCHPUSATHS.

CTyI[eHT B IICJIOM ITIOCJICAOBATCIBHO JOKA3BIBACT CBOIO TOUKY
3p€HHA B COOTBCTCTBHMU C 3aKOHAMHM JIOTHUKH, HAaCTO (HO HE
BCCI‘,Z[a) HUCIOJIB3YA AUCKYPCHBHBIC MApPKEpPbI JIA y)l06CTBa
BOCIIpUATHA, OJHaKO HE BCEerga MOXET aJICKBAaTHO
OTpCarupoBaTb Ha KOHTPAPTYMCHTLI CO6CCC,Z[HI/IKa.

CryneHT mbITaeTcs JOKa3aTh TOT WJIM HWHOM  TE3HC
apryMeHTaMu, MHOTJa HMCIOJIb3ys TUCKYPCUBHBIE MapKephl,
OJHAKO JIeJIaeT JIOTMYECKHE OINMMOKM HIM OIIHOKH B
yIoTpeOJICHIUH MapKEPOB.

CTyleHT  mbITaeTcss NPUBECTH  apryMEHThl B  MOJIb3Y
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COOCTBEHHOW TOYKM 3PEHUS, OJHAKO B OOJBIIMHCTBE CIy4yacB
JIeJIaeT JJIOTHYECKHE OIINOKH.

CTtyneHT He MOXeT TMPUBECTH CKOJIbKO — Jubo |1
yOeIUTENbHOTO apryMeHTa B MOAJIEPKKY COOCTBEHHOW TOUKU
3peHusl.
Kpurepuii Iloka3zarenn Ouenka
JocTu:kenue CTyaeHT MOXKET CaMOCTOSITENIbHO MOCTaBUTh/ OTKOPPEKTUPOBATH | 5
neJsei LeJIb B3aUMOJICHCTBUA B COOTBETCTBUM C TOYKOH 3peHUs

B3aMMOJelCTBHA co0OeceTHMKA U CUTyaIlueil OoOIeHus, B CIy4ae HEOOXOIUMOCTH
MOMTHU Ha Kommpomwucc. llens B3aumMonercTBusa gocturuyra. Ilo
3aBEPUICHUM B3aWMOJCUCTBUS TOIBOJUTCS UTOT/ JENalTCs
BBIBOJIBI.

CTyaeHT MOXKET CaMOCTOSITEJIbHO MOCTABUTH 1€JIb MHOS3BIYHOTO | 4
B3aMMOJCHCTBUS, COCTaBUTh IUIAH JICHCTBHH, OJHAKO B
JOCTHOKCHUY B3aHMOIIOHMMAHMS WM COTJIACOBAHHUS JCHCTBHIA
MOXET HCHBITHIBATh HEKOTOPHIE TPYAHOCTH ICHXOJIOTHYECKOIO
Xapaktepa (Hampumep, C TPYAOM IPEOJOJICBAET CMYIIECHHE B
CJIy4ae HecorjacHs ¢ ero TO4Koi 3penus). Llenb B3aumoeicTBus
JIOCTUTHYTA.

CTyaeHT MOXKET CaMOCTOSITENIbHO MOCTABUTh 11€JIb MHOS3BIYHOTO | 3
B3aMMOJICUCTBHSA, OJIHAKO JUIS COCTABJICHUS INIaHA JCHCTBHI
MOXXET IpHuOeratb K mocropoHHer momomtu. He Bcerma mosker
COTJIACHUTHCS/ TIPUHATH TOYKY 3PEHHUS COOCCEeIHWKA, MOWUTH Ha
KOMIIPOMUCC, BCJIEACTBHUE YEro MOTYT MMETh MECTO HEyJauu B
KOMMYHUKAIUH.

CTyzneHT MOXeT caMOCTOATEIbHO WM C OCTOPOHHEW MOMOUIbIO | 2
MOCTaBUTh  L€lb  B3aUMOJCHCTBUSA, OJIHAKO HE  yMeEET
KOPPEKTUPOBaTh 11€Jb U COOCTBEHHBIC IIArd IO JIOCTHKEHUIO
IIOCTABJIEHHOM 1€ B COOTBETCTBUHM C MHEHHEM cOOeCeqHUKa U
CUTyallMel, 3adacTyl0 He uJaeT Ha Kommpomucc. llenb
B3aUMOJICMCTBUS HE JOCTUTHYTA.

CTyaeHT He MOXKET CaMOCTOSITEJIbHO TMOCTaBUTh/ OCO3HATH Ienu | 1
WHOS3BIYHOTO B3aMMOJICHCTBHS.

MeToanyecKkue PEKOMEHAAIUH 10 MOATOTOBKE K OIIPOCY

[ToarotoBka K OmMpocy MPOBOJUTCS B XOJ€ CaMOCTOSTEIbHONW pabOThI CTYJEHTOB W BKJIIOYAET B
ce0s MOBTOpEHUE MPOIIGHHOTO MaTepuaa Mo BOMpocaM MpeacTosiero onpoca. [lToMumMo 0CHOBHOTO
MaTepuaiga CTYAEHT JOJDKEH M3YYUTh JIOMOJNHUTENBHYI0 PEKOMEHIOBAHHYIO JIUTEpaTypy H
nH(OpPMAIIHIO 10 TEME, B TOM YHUCIIE ¢ UCToNIb30BaHueM MHTepHeT-pecypcoB. B cpeaHem, moaAroToska K
YCTHOMY OTPOCY MO OJHOMY CEMHUHApCKOMY 3aHITHIO 3aHMMAaeT OT 2 JI0 3 YacOB B 3aBHCHUMOCTH OT
CJIO)KHOCTH TE€MbI U OCOOEHHOCTEH OpraHU3aIli CTYIEHTOM CBOEU CamMOCTOATENbHON paboTel. Ompoc
mnmpeamnojaaracTt YCTHI)II\/’I OTBCT CTYACHTA Ha OJWH OCHOBHOI W HECKOJILKO AOIIOJIHHUTEIIBHBIX BOIIPOCOB
npernonaBatensi. OTBET CTyAEHTa JIOJDKEH IMPEICTaBIsATh COOOH pa3BEPHYTOE, CBSI3aHHOE, JIOTUYECKU
BBICTpOEHHOE coobiieHue. [Ipu BrICTaBICHUH OIEHKH MPEToAaBaTeNb YYUThIBAET IPABIILHOCTh OTBETA
[0 COJEPKaHHIO0, €ro IMOCIeI0BATeIbHOCTh, CAMOCTOATEIBHOCTh CYXKACHHUH UM BBIBOJIOB, YMEHHUE
CBSI3BIBATh TEOPETUYECKUE TMOJIOKEHHSI C MPAKTUKON, B TOM 4Hcie U ¢ Oyaymiei mpodecCuoHaIbHOM
JeSITebHOCTBIO.
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5.MarepuaJbl 1Jis1 IPOBeeHUS] TEKYLero KOHTPOJIS U POMEKYTOUYHOH aTTecTaluu

5.1. Bonpocsl AJis1 onpoca

Pazgen 1 Companies. Turbl KOMITaHUMN.

1. Is the public sector in your country very big?

2. Do people who work in it have good working conditions compared to those in the private sector?
3. In your country which of these industries are in the private sector? Which have been privatized?
(bus transport, rail transport, electricity supply, telephone services, postal services, water supply).

4, Is self-employment popular in your country? Does the government encourage it?

5. Name some mutual companies. What sort of reputation do they have?

6. Avre charities important? Which are the most active in your country?

7. Who are the most famous businessmen in your country? What companies do they head?

8. Can you draw and comment on the organigram of your company/ the company you would like to

work for?

Pasoen 2. Planning. ITnanupoBanue

1. What factors should you take into account in business planning?
2. Do projects usually finish on schedule in your company/ country?
3. How well do you organize your time?

4. What are your secrets of good planning?

Pasoen 3. Staff management. Ypagsienue nepcoHaaoM.

1. What incentives can be used to encourage employees to perform better?

2. Do perks influence the employees’ performance? In what way? Are performance-related bonuses
important?

3. Think about your future job. What KPI’s to assess you performance can you name?

4. Do you think the government should bail out loss-making companies to avoid making people
unemployed?

5. What are the characteristics of a true leader? Do you think you have the qualities of a good
manager/ leader? Would you be authoritarian or approachable?

6. How are names used in business in your country?

7. How do people dress at work? Do any companies have dress-down days in your country? What

are the advantages and disadvantages of how people dress?

Paszoen 5. Starting your business. Co3znanue npeanpusTus.

1. Would you like to start a business? What sort?

2. Where would you get the capital? Where do people in your country normally get capital? What
are the advantages and disadvantages of different methods?

3. Could you create your business plan?

Pasoen 6. Market Research. M3y4enue poiaka

1 How many competitors are there in this market?

2 Is competition in the market strong?

3. Who is the market leader?

4. Who are the two key market players?

5 Who mainly makes up the competition, from the market leader’s point of view?

6 If one competitor increases its market share can the other keep their market share at the same

Pazoen 7. Marketing. MapkeTuHTr.

16



1. Can a poor product be made successful by clever marketing techniques? Can you think of any
examples?

2. Have you seen any examples of product placement?

3. Do you know any products with strong brand images?

4. What are the advantages and disadvantages of brand name products, own brands and generics?
Which do you prefer to buy?

5. What is the range of products or services offered by your company or one you admire? How are
they priced?

6. Are there price wars and government price controls in your country?

7. Which types of shops do you use to buy different things? Why?

8. Do you like getting direct mail? Have you ever bought anything this way?

9 Do you receive cold calls? How do you react?

10.  What advertisements and promotional activities does your company or school use?
11.  What advertisement campaigns are popular in your country?

Kontponupyemsie komnereniuu: OK-4
Kpurepun onenuBanus:

- OIEHKA «OTIMYHOY» BBICTABIIAETCS OOYyYarOIIeMyCs, €CJIM OH IPU OTBETE Ha BOIMPOCHI HCIOJB3YET
NPaBUIILHOE I'PaMMAaTHYECKH, JIEKCUYECKH, (POHETHYECKH O(POPMIICHHOE BBICKAa3bIBaHUE, YHOTpPEOIsIeT
JICKCHUKY, H3yYCHHYIO Ha 3aHSATHUSIX;

- OIICHKA «XOPOIIO» BBICTABIISETCS OOYUYarOIIEMyCs, €CIM OH IPU OTBETE€ Ha BONPOCHI HCIIOJIB3YET
NPaBUIBLHOE TPAMMATHUYECKH, JIEKCHYECKH, (POHETHUECKH O(OPMIIEHHOE BBHICKA3BIBAHUE C HEKOTOPHIMU
omuOKamu (He 6ojee Tpex), ynoTpeOsieT JIGKCUKY, U3YYCHHYIO Ha 3aHATHX;

- OIICHKA «YyIIOBJIETBOPUTEIHHO» BBICTABISIETCS OOYYaroIIEeMyCsi, €CIM OH IPH OTBETE Ha BOIPOCHI
UCTIONIB3yeT HE NMPAaBWIBHOE IPaMMATHYECKH, JIEKCUUECKH, (DOHETHYECKH O(POPMIIEHHOE BHICKa3bIBAaHHE
¢ ommmbOkamu (Oonee Tpex), ynorpediser 50% JIeKCUKH, U3YYCHHON Ha 3aHATHUSX,

- OLEHKAa «HEYIOBJIECTBOPHTEIHLHO» BBICTABISIETCS OOydaromeMmycs 3a HEe BEpHOE I'paMMaTHYECKH,
(oHEeTHYECKH, JEKCHUYECKH O(GOPMIIEHO BBICKAa3bIBAaHHE C OIIMOKaMH, HCIoyb3oBaHHEe MeHee 50%
JIEKCUKH, U3YYCHHOH Ha 3aHSATHH.

5.2 Tembl U 3a1aHusl AJI THAJIOTHYECKOI M MOHOJIOTHYECKOH peun

ﬂuaﬂoeuqecmm pedb

Paszoen 7. Marketing. MapkeTuHr.

1. Think of three brands you really like and discuss what 'appealing and persuasive' ideas they
communicate to you.

2. Role-play this situation.

Jeanne de Brion is a jewellery company in Boston. USA. A year ago. it launched a line of jewellery with
the brand name -Cecile-. This is the name of the French designer who created the collection.
Unfortunately. the Cecile line has not achieved its sales targets. Three directors of the company meet to
discuss how to improve sales.

Work in groups of three, Read your role cards, study the Useful language box and then role-play
the discussion.

Student A:

I n your opinion, the Cecile products have sales potential, but the marketing strategy is

wrong. You want:

« a new brand name_ 'Cecile’ does not suit this beautiful jewellery for sophisticated women.

» anew logo. The present logo (three wavy lines) is boring.

+ a much wider range of products and designs - at presentthere are only five in the collection.

« a better slogan. 'Only for you' has not been successful.

* more colours.
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Student B:
I n your opinion, the product is the problem. The jewellery is fairly fashionable, but not a lot
different from competing products. You want to:

o take the Cecile range out of the market and stop selling it.

e develop new jewellery which fills a gap in the market and which has an obvious USP
(unique selling point).

e invest more money in research for new jewellery products.

o carefully study rival products to find out why they are so successful.

e market more unusual designs from young Asian and Indian designers.
Student C:
In your opinion, the Cecile line has a lot of sales potential. You think the products and
brand name are excellent. However, you believe the products are not promoted in the right
way and not sold in places which reflect the high status of the jewellery. You want:

e to pay a famous film star to endorse the jewellery and wear it as often as possible.

e tospend a lot of money on a creative television commercial to advertise the jewellery.

e to sell the jewellery only in a limited number of high-class jewellery and department
stores and at airports.

e to have a new slogan which reflects the upmarket status of the jewellery.

e atop designer to create a new range of jewellery which can be sold under the Cecile
brand. You think the present range is too limited.

Momnonocuueckas pedb

1. A Business Trip

2. New York

3. London

4. Negotiations

5. A telephone conversation
6. Hot chart

7. Shopping

8. Exchange

9. Inflation

Kontpomupyemsie komnetreniuu: OK-4

Kpumepuu oyenxu ouanocuueckoii/mononocuueckou peyu npenooagamenem:

OneHKa «HEyAOBIETBOPUTEIBHO» BBICTABISETCSA, €CIU CTYJIECHT HE CIPABUIICA C PEIICHHEM pPEUEBOM
3a7aun. 3aTpyAHsUICS OTBETHTh Ha NOOYXKIAIOIIME K TOBOPEHHUIO periuku. KomMMmyHHKanus He
COCTOSJIACK.

OneHka «yJOBJIETBOPUTEIBHO» BBICTABIAETCA CTYACHTY, €CIIM OH pEeIIW pPEeuYeByl 3ajady He
MoJIHOCThI0. HaOmroganuch may3bl, MeHIaroIfe peueBoMy OOIIEHUIO.

OreHKa «XOpOIIIOY» CTAaBUTCS CTYIEHTY, KOTOPBIA eI peueBYIO 3a7ady, HO MMPOU3HOCHUMEBIE B XOJE
JMaIIora/MOHOJIOTa PETUIMKU ObLTM COMBUMBBIMU. B peun ObuM mays3bl, CBSI3aHHBIE C TIOMCKOM CPEICTB
BBIDOKECHHUS  HYXKHOTO  3HadeHWs. [IpakThyecku  OTCYTCTBOB&IM  OMIMOKM,  HapYIIAIOIINUE
KOMMYHUKAIHUIO.

OrneHKka «OTJIMYHO» CTAaBUTCS CTYACHTY, KOTOPBI CyMeN pelIuTh PEUeBYIO 3ajady, MpPaBUIBHO
yIOTPEOUB TIPU ITOM SI3BIKOBBIE CPEACTBA. B X0ze Auanora/MoHOJIOTa yMENO HCIOIh30BaNl PEIIINKH, B
pedH OTCYTCTBOBAJIM OIIMOKH, HAPYIIAIOIINE KOMMYHHUKAITHIO.

5.3 Tembl 111 ayAUPOBAHUS/ITEHUS

Group Discussion: Hudson Corporation
Brief. A luxury luggage manufacturer is facing increased competition from cheaper imports. It must
decide how to protect its brand and create new markets for its products.
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Background

Hudson Corporation, based in New Jersey, USA, makes top-of-the-range luggage and Travel
accessories. It is a well-known brand name in the USA. Its suitcases and bags are associated with high
quality, traditional design and craftsmanship. Hudson emphasizes in its advertising that its products are
'made in America'. Recently, the company's market share in the USA has decreased. One reason for this
has been the increased competition from Asian companies selling similar products at much lower prices.
A year ago, the management decided to boost sales by entering the European market, focusing initially
on Switzerland, Germany, France and Italy. They set up a branch office and warehouse facility in
Zurich, which would be the base for their European expansion.

What problems do you think Hudson will face on entering the European market? Make a list of your
ideas.

Marketing strategies for Europe - options.

Reposition the brand

Sell Hudson suitcases and bags at medium price ranges. Manufacture the products in a country where
labour costs are low, e.g. India or China. Do not promote the products as '‘Made in America'. Use a high-
volume, low-cost strategy for Hudson's core products.

Develop the Hudson brand

Promote the Hudson products as an exclusive brand and keep the 'Made in America’ tag. Sell the
products in the higher price ranges. Use product placement in films and television to support the brand.
Hire a famous, sophisticated, influential man and woman to endorse the products. Two well-known
French film stars have shown interest in endorsing a new range.

Hire a top designer

Employ a top designer to produce a new range of smaller suitcases and shoulder bags aimed at
businesspeople travelling in Europe and at rich, younger, fashion-conscious buyers. Sell the products
under a new label.

Develop a wider product range

Sell a wider range of products under the Hudson label, e.g. trolley-backpacks, document cases,
briefcases, name-card holders, shoulder bags for men and women. Sell at lower, competitive prices.
Stretch the Hudson brand

Put the Hudson brand on high-quality watches and jewellery. Make an agreement with the Swiss
manufacturers of these top-of-the-range products.

Develop sales using e-commerce

Sell the existing product lines via the Internet at very competitive prices.

Work in small groups as directors of the Hudson Corporation. Hold an informal meeting.
Consider the advantages and disadvantages of each option listed above. Choose two of the
marketing strategies which Hudson should focus on to expand sales in European markets.

Questions to be discussed:

1 What are the advantages and disadvantages for companies of product endorsements?
2 How can companies create brand loyalty?

3 Can you give any examples of successful o r unsuccessful brand stretching?

4 Think of a cheap or expensive idea for a product launch.

5 What other market segments can you identify (e.g. young singles).

6 What action can companies take if they start to lose market share?

Kontponupyemsie komnerenimu: OK-4
OreHKa KOMIIETEHIINNA OCYIIECTBIISIETCS B COOTBETCTBUHM ¢ Tadnwuiieit 4.

Yrenune

Skim the article quickly and say which of the following points are mentioned:
1 The high profit margins on bags
2 Investing in markets that may take some time to grow
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3 People are ready to pay a lot of money for very high-quality things because they are beautiful.
4 Building customer loyalty through ready-to-wear
Restless pursuer of luxury's future

Sydney Toledano (Dior's Chief Executive) is one of (he longestserving chief executives In the
luxury industry. As the industry goes global, he must balance the demands of shareholders and the
values of a historic label. the need for exclusivity and the need for expansion.

He routinely communicates with his demanding boss, Bernard Arntault. main shareholder of
Christian Dior, and a number of creative types, including Dior's clothes designer 15 John Galliano and
jewellery designer Victoire de Castellane. 'The best advice | ever got was that, when times are bad, you
need to get out of the office; when things are good, you can spend time on the organization,’ says Mr
Toledano, who travels almost every week to one of Dior's 224 stores round the world. ' You have to
look for newness, look for what is happening next. Forget the calculator. Understand the people from
different countries and what they want.' It was by spending lime in China in the 1980s. for example,
when he worked at the French leather-goods house Lancel, that Mr Toledano first realized China would
one day be prime territory for luxury.

‘I met some factory owners, and they were working so hard, but then they would bring you to
a restaurant and it was clear they wanted to enjoy life," he says. 'And | thought: one day these people are
going to have money and they are going to spend it.'

A few years later Bernard Amault contacted him. 'The interview took 15 minutes. He knew
exactly what he wanted." says Mr Toledano: to take a small couture house he had bought out of
bankruptcy and build it into the biggest luxury group in the world. Mr Arnalilt has used Dior to create
LVMH (Louis Vuiuon Moet Hennessy, the world's largest luxury group).

‘Christian Dior can double in five years," he says. 'There may be difficult timcs coming, but if
you look at the Middle East, China, even Europe. | believe there is growth coming. and we have to
develop our network and perfect our supply chain.' The next wave of luxury buyers is now in the new
territories: the Middle East, Russia. Hong Kong and South Korea.

Mr Toledano believes not only that a brand should go to its customers but that it should
anticipate their needs and invest early ill markets that may not show real growth for up to six years.

KonTtponupyemsie komnerennuu: OK-4
OreHKa KOMIIETEHIIMNA OCYIIECTBIISIETCS B COOTBETCTBUM ¢ Tadnuiieit 4.

Tembl 11 ay1MpOBaHUA
1. Listen to two speakers talking about brands. What reasons does each person give for liking or
disliking brands? Which person do you agree with?
2. Four marketing executives at a sports sponsorship agency are talking about finding a new sponsor for
their client, a well-known media company, Listen to the conversation and answer the questions.
a. Why does the client want to change the sport they sponsor?
b. Which four sports do the executives consider?
c. Which sport does Mario suggest? Why does he suggest it?
d. What must David do before he contacts Larry Harrington's agent?
3. Listen to three people talking about their business travel experiences. Tick the problems that they
mention. (not enough leg room; lost or delayed luggage; long queues at check in; no baggage trolleys
available; tiredness and jet lag).
Kpurepun onieHuBanus 3a1aHUi 110 ayAMPOBAHUIO
OI_ICHKa «HCYOOBJICTBOPUTCIIBHO»  BBICTABJIACTCA, C€CJIM CTYACHT IIJIOXO IIOHATI COACPIKAHHNC
ayJIM03aMucH B paboTe OTpaKeHO MOHUMaHue MeHee 45% uHbopmaIuu.
OI_ICHKa «YHAOBJICTBOPUTCIILHO» BBICTABIIACTCA CTYACHTY, €CJIM IMOHUMAHHUC COACPIKAHUA ayqUO3allCH
cpenHee, B paboTe OTpaKEHO MOHUMaHuEe MeHee 65%.
OI_ICHKa «XOopomo» CTaBUTCA CTYACHTY, €CJIM IMOHUMAHUC COACPIKAHUA ayAUO3aIlliMCH XOopoliec, B
pabote oTpakeHo moHUMaHue 6omnee 75%.
OI_ICHKa «OTJIMYHO» CTABUTCA CTYACHTY, C€CJIM IMOHUMAHHUC COICPKAHUA ayAUO3allMCH BBICOKOC, B
pabote oTpakeHo moHUMaHue 6omuee 85%.

5.4. Tembl rpynnoBbIX TBOPYECKHUIi 3a1aHuil (MPoeKTOB)/
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UHAUBUIYAJIbHBIX TBOPYECKHUX 3aIaHUI (npoeKTOB):
I'pynnosvie npoexmeut:
Prepare to write a project:
1. Gross Domestic Product vs Gross National Happiness: Which criterion is better?
2. Success and stress.
Do research on one of the topics given below.
1) Famous philanthropists of the UK and Russia: Henry Tate and Pavel Tretyakov. What made them
found galleries?
2) British and Russian view on management and scientific organization of labour: historical aspect.
Some information you may use:

Name of a person Famous for

Lyndall Urwick e  concept of time-management

(1891-1983) e  concept of span control
° “The Meaning of Rationalisation” (1929)

Stafford Beer e  cybernetics in management

(1926-2002) e  system model of organisation

Aleksei Gastev e concept of scientific management

(1882-1939) e director of the Central Institute of Labour (1920)
e  Central Council of Scientific Organization of Labour

(1921)
Platon Kerzhentsev e  scientific organization of labour
(1881-1940) e  The founder of the League of Time

3) The history of finance and banking in the UK and Russia through personalities.
Some information you may use:

Name of a person Famous for

Philip Burlamachi (UK) e  concept of a central bank
(1575-1644)

William Paterson (UK)
(1658-1719)

founder of the Bank of England
Scottish trader and banker

John Holland (UK) e  first governor of the Bank of Scotland
(1658-1722) e  developed a scheme for the Bank of Ireland
Nathan Mayer (UK) e  pioneer of international finance

Rothschild (1777-1836) e initiator of bond market operations

Francis Baring (UK) e  founder of Baring Bank, oldest in the world
(1740-1810) e adviser to the British Royal family on investment
Thomas Sutherland (UK) e  established Hong Kong and Shanghai Banking
(1834-1922) Corporation (1865)

. first vice-chairman

Afanasy Ordin-Nashchokin e  founder of first Russian bank “Zemskaya Izba” (1655)

(RU) e concept of national economy and money circulation
(1605-1680)
Yakov Evreynov (RU) ) head of Commercial Bank for Merchants

(1700-1772)

Ivan Lyamin (RU)
(1822-1894)

head of Moscow stock exchange committee (1865-1868)
founder of Moscow Merchant Bank

Evgeny Lamansky (RU)
(1825-1902)

transformed the system of credit institutions in Russia
governor of the State Bank (1867-1881)

Sergei Witte (RU)
(1849-1915)

Minister of Finance (1892-1905)
established state monopoly on alcohol (1895)
implemented currency reform (1896)

Mikhail Zotov (RU)

implemented monetary reforms (1947 and 1961)
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| (1915-2012) | e established a network of post-Soviet commercial banks |

4) Is poverty an important topic for economics? Famous economists who studied poverty.
Some information you may use:

Name of a person Famous for
Ivan Pososhkov (RU) e  “The Book of poverty and wealth” (1724, published
(1652-1726) in1842)

e  Role of domestic and foreign trade for Russian merchants
John Hobson (UK) e  “Problems of Poverty and Unemployment” (1891)
(1858-1940) . “Evolution of Modern Capitalism” (1894)

e  Concept of under-consumption

5) Nobel Prize in Economics winners: did they change the world?
Some information you may use:

Name of a person Famous for
John Hicks (UK) o Nobel Prize in Economics (1972)
(1904-1989) e Hicksian demand function

Contributions to general equilibrium and welfare theory
Nobel Prize in Economics (1991)

transaction costs and property fights

Nobel Prize in Economics (1975)

founder of linear programming

e  method of successive approximations

6) Famous economists who changed the world

7) Financial centers of English-speaking countries.

8) Industries of my region/ country.

Ronald Coase (UK)
(1910-2013)

Leonid Kantorovich (RU)
(1912-1986)

KonTtponupyembie komnerenuuu: OK 4.

Kpurepuu onienuBanus:

- OILIGHKA «OTJMYHO» BBICTABJIAETCS OOY4YaIOLIEMYCsl, €CJIM BBICKAa3bIBAaHME JIOTMYHO, CpE/ICTBA
JIOTMYECKOW CBSI3M MCIOJIB30BaHbI MPABHIBHO, CTPYKTYpa TEKCTa COOTBETCTBYET (opMaTy (IPOEKTY),
TEKCT NMPaBWIbHO pa3/ien€H Ha ab3aubl. Mcrnonp3yeMblil cioBapHbIH 3amac ¥ rpaMMaTHYECKUe CPeaCTBa
COOTBETCTBYIOT BBICOKOMY YPOBHIO CJOXHOCTH 3aJ@aHHsl, MPAKTHYECKH HET HapylmIeHHH B
UCIOJIb30BAHUU JIEKCUKH (fomyckaeTcst 1 Jekcuueckas omuOka, 1 He3HauMTenbHAs rpaMMaTHdeckas
omnOKa). 3aJaHue BBIIOJIHEHO IOJHOCTBIO: COAEpKAHME OTPAXKAaeT MOJHO U TOYHO BCE ACHEKTHI;
cTUIeBOe 0(hOpMIIEHHE peur BBIOPAHO MPABUIILHO.

- OIEHKa «XOpOIIO» BBICTABISETCS OOydJaloUmeMyCsl, €CIH BBICKA3bIBAHWE JIOTMYHO, CpPEICTBA
JIOTUYECKOM CBS3M UCIIONB30BaHbl MPABHJIBHO, CTPYKTYypa TEKCTa COOTBETCTBYET (hopMary (IPOEKTY),
TEKCT NMPaBWIBHO pa3/ien€H Ha ab3anbl. Mcrmomp3yeMblil cIOBapHBIH 3amac ¥ TpaMMaTHIECKUE CPEACTBA
COOTBETCTBYIOT BBICOKOMY YPOBHIO CJIOXHOCTH 3aJaHMsl, OTHAKO UMEIOTCs 2—3 JIEKCHUECKUE OIINOKH,
2-3 TpamMmarMyeckue OMMOKH WJIM CIOBApHBIA 3amac OrpaHWYeH, HO JIEKCHKa HCIOJIh30BaHA
NPaBUIBHO. 33/1aHUE BBIOJHEHO MOJHOCTHIO: COJAEP)KAaHHE OTPakaeT MOJHO M TOYHO BCE ACHEKTHI;
cTuneBoe 0(hopMIIEHHE peur BRIOPaHO MPAaBHIIBHO (JIoImycKaeTcst | HapymeHne HeUTPaIbHOTO CTHIIA).

- OLIEHKA «YJOBJIETBOPUTEIBHOY» BBICTABISETCA 00yJaromEeMycsl, €ClIM BbICKAa3bIBAaHUE HE TOYHO WIIU HE
MOJTHO, UMEIOTCS OMIMOKA B CTHJICBOM OQGOpPMIICHHH pedd. VICImonb3yeMblil CIIOBapHBIA 3amac u
rpaMMaTHYeCKHe CpEICTBA HE COOTBETCTBYIOT YPOBHIO CIIOKHOCTH 3aJlaHusi, uMmerorcs Oonee 3
JIEKCUYECKUX OIMMOOK, OoJiee 3 rpaMMaTHYECKUX OIINOOK, CIOBApHBIN 3amac orpaHUYEH.

- OIICHKA «HEYJOBJIETBOPUTEIBHO» BBICTABIsIETCs 00yUaromeMycs, eclid 3aJaHie HEe BBINOJIHEHO, WIN
WCTIOJIB3yEMBIH CIIOBApHBIN 3amac ¥ TpaMMaTHIECKHE CPEJICTBA HE COOTBETCTBYIOT YPOBHIO CIIOXKHOCTH
3aJjaHus, UMEIOTCS Oosee 8 JeKCHMUYecKUX OHIMOOK, Oosiee 8§ rpaMMaTHYEeCKUX OIIMOOK, CIIOBAPHBIN
3arac OrpaHHYeH.
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5.5. TecToBblIe 3a1aHMsI
BxoaHoe TecTupoBaHue
PART A
Choose the best answer. If you do not know the answer, leave it blank.
1. name is Robert.
a) Me b)l c) My
2. They from Spain.
a)is b)are c)do
3. are you from?
a) What b) Who c) Where
4. What do you do? I'm student.
a) the b)a c) —
5. Peter at seven o’clock.
a) goes up b) gets C) gets up
6. you like this DVD?
a) Are b) Have c) Do
7. We live in a flat.
a) don’t b) hasn’t c¢) doesn’t
8. Wednesday, Thursday, Friday,
a) Saturday b) Tuesday c) Monday
9. he play tennis?
a) Where b) Does c) Do
10. Have you a car?
a) any b) have c) got
11. We don’t have butter.
a) a b) any c) got
12. some money here.
a) There’re b) There  ¢) There’s
13. We got a garage.
a) haven’t b) hasn’t c) don’t
14. Those shoes are very .
a) expensive b) a lot c) cost
15. Have you got a pen? Yes, |
a) am b) have c) got
16. It is a busy, city.
a) traffic b) quite C) noisy
17. They at home yesterday.
a) was b) are C) were
18.1 there for a long time.
a) lived b) living c) live
19. He didn’t glasses.
a) put b) wear c) take
20. The restaurant was busy.
a) very b) a lot C) many
21. Do you like the red ?
a) it b) that C) one
22. He to Brazil on business.
a) go b) goed c¢) went
23. Yesterday was the of April.
a) third b) three c) day three
24. She’s got hair.
a) dark long b) long and dark  ¢) long dark
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25. 1 play football at the weekend.

a) usually b) use c) usual
26. | in an armchair at the moment.

a) sitting b) ‘m sitting C) sit

27. My brother is older me.

a) then b) that ¢) than

28. Their car is biggest on the road.

a) than b) this c) the

29. 1t’s the interesting of his films.

a) more b) much ) most
30. The phone’s ringing: answer it.

a) I'll b) I c) will

31. Do you classical or rock music?

a) rather b) prefer c) more

32. He has breakfast.

a) ate b) eaten c) eat

33. The have seen it before.

a) childs b) child c) children
34. I’ve never met an actor

a) before b) already c) after

35. IS very good exercise.

a) Swim b) To swim ¢) Swimming
36. Have you been on a winter sports holiday?
a) always b) ever C) soon
37.Ican’t another language.

a) speaking b) speak c) to speak
38. They pay for the tickets.

a) haven’t to b) don’t have c¢) don’t have to
39. old is their car?

a) What b) When c) How
40. Are you for one or two weeks?

a) staying b) stayed C) stay

41. Stephen to visit his parents.

a) will b) going c) is going
42.1don’t getting up early.

a) not like b) want C) enjoy

43. We like to see the mountains.

a) would b) will c) are

44. They ever check their emails.

a) hard b) harder  c) hardly

45. They won’t come, they?

a) won’t b) come c) will
46. He know how to spell it.

a) doesn’t b) hasn’t c) don’t

47. Carla to the radio all morning.

a) listening b) heard c) listened
48. They come to the cinema with us.

a) doesn’t b) not c) didn’t
49. | like this song. do .

a) Either b) So c) Neither
50. We them at eight o’clock.

a) meet b) ‘re meet c¢) ‘re meeting
PART B

Choose the best answer. If you do not know the answer, leave it blank.
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51. They are going in America next month.

a) to be b) will be C) be d) being

52. This is the cinema we saw the film.

a) when b) which C) that d) where

53. Have you ever in a jazz band?

a) seen b) played c) listened d) wanted
54.I'm when I’m with you.

a) happyer b) happier than c) happier d) the happy

55. This is than | thought.

a) bad b) badder C) worse d) worst

56. Can you tell me the way ?

a) to the bank b) is the bank c) where is bank d) of the bank
57. Do you know what ?

a) time is it b) time is c) time is now d) time itis
58. Were you to open the door?

a) could b) can c) able d) possible
59. Everybody wear a seat belt in the car.

a) must b) mustn’t c¢) don’t have to d) doesn’t have to
60. Tom has lived in this town three years.

a) since b) from c) after d) for

61. We work in that factory.

a) use to b) was C) used to d) then

62. | think it be sunny tomorrow.

a) will probably b) probably  c) can d) will to
63. He like his brother.

a) look b) isn’t ¢) isn’t look d) can look

64. does your boyfriend look like?

a) How b) What c) Why d) Which

65. I've got many problems.

a) too b) a c) enough d) really
66. If we get up in time, catch the train.

a) we catch b) we caught c) we had caught d) we’ll catch
67. They to go to France for a year.

a) decide b) deciding c) decided d) to decide
68. I'm working to pass my exam.

a) hardly b) much ¢) hard d) good

69. I'm writing ask you to explain.

a) for b) in order to c) because d) because of
70. He said that most problems by teenagers.

a) cause b) caused c) were caused d) were causing
71. What to do at the weekend?

a) have you like b) are you liking  c¢) do you like d) is you like
72. Football in most countries.

a) plays b) players  c¢) is played d) is playing
73. Who was the door?

a)at b)on c)in d) of

74. We lunch when you telephoned.

a) was having b) had c) were having d) are having
75. Your work is better.

a) being b) doing C) getting d) falling

76. She could play the piano she could walk.

a) during b) while c) as well d) before

77. The train was cancelled, so we

a) couldn’t go b) wasn’t go ¢) didn’t went d) mustn’t go
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78. The problem was solved

a) easy b) easy to C) an easy d) easily

79. It was a difficult journey, but | get home.

a) could b) managed to C) at last d) was

80. We had not heard the news.

a) already b) always c) yet d) today

81. We arrived at the station, but the bus earlier.

a) has left b)had leave c) has leave d) had left
82. We can walk or go by car.

a) both b) rather c) either d) neither
83.If I enough money, I’d buy a new car.

a) had b) would c) did d) shall

84. It correctly.

a) hasn’t done b) hasn’t been done c) hasn’t been do d) not been
done

85. The accident wouldn’t have happened, if you had been more

a) careful b) carefully c) careless d) caring

86. It be possible some time in the future.

a) can b) hope C) may d) is

87. Schools then having more children in the class.

a) was used to b) were used to c)wasuseto d)were useto
88. We to go to work at six in the morning.

a) must b) would c) had d) did

89. They an old photograph of the place.

a) came up b) came across Cc) came into d) came after
90. | I had been able to meet her.

a) hope b) want c) think d) wish

91. We’ll have taken our exams this time next month.

a) by b) on c) during d) for

92. 1 will do badly in my work, try harder.

a) if I’'m not b) if I wasn’t c) if  haven’t d) if I don’t
93.1 wasted my time when | was at university.

a) regret b) shouldn’t c)oughtnotto  d) shouldn’t have
94. This is going to be my chance to any difficulties.

a) repair b) sort out c) solve d) improve

95. It was difficult at first, but I soon got it.

a) got used to b) get used to c) changedto  d) used to

96. How did you manage to cook a good meal?

a) so b) that c) absolutely d) such

97. The solution had been found, we hadn’t realised it.

a) however b) therefore c) although d) even

98. She what I had been doing for all that time.

a) asked to me b) asked for me c) asked with me d) asked me
99. They heard us coming, we were making a lot of noise.

a) must have b) must ) might d) could

100. He to help me with the decorating.

a) suggested b) offered c) invited d) told

Total English Placement Test: Key
Place students as follows:

00-20 Below Elementary

21-35 Elementary

36-60 Pre-intermediate

61-85 Intermediate

86-100 Upper Intermediate

26



If you are sure students are below Intermediate, use only Part A. If you think they are Intermediate or
Upper Intermediate, use only Part B and grade it as follows.

00-15 Below intermediate

16-35 Intermediate

36-50 Upper Intermediate

Part A

lc/2b/3c/4b/5c/6¢c/7al/8al/9b/10c
11b/12c/13a/14a/15b/16c/17c/18a/19b/20a
21c/22c/23al24c/25a/26b/27c/28¢c/29c/30a
31b/32b/33¢c/34a/35¢/36b/37b/38c/39c/40a
41c/42cl/43ald44cl45c/46al/47c/48c/49b/50c
Part B
51a/52d/53b/54c/55¢c/56a/57d/58c/59a/60d
6lc/62a/63b/64b/65a/66d/67c/68c/69b/70cC
7lc/72c/73al74c/75¢c/76d/77a/78d/79b/80c
81d/82c/83a/84b/85a/86¢c/87hb/88c/89b/90d
91a/92d/93d/94b/95a/96d/97¢c/98d/99a/100b

KonTtponupyemsie komnereniuu: OK-4.

- OIICHKA «OTJIMYHOY BBICTABIISICTCS] 00YUAIOMIEMYCsl, €CIIM KOJMYECTBO MPABUIIHHBIX OTBETOB
npesblilaet 84,

- OIICHKA «XOpPOIII0» BBICTABIICTCS 00YYaIOMEMYCsI, €CITH KOJIUYECTBO MPABUILHBIX OTBETOB OT 74 J10
84,

- OLIEHKA «Y/JOBJIETBOPUTEIHHOY BBICTABJISETCS 00yJaroeMycsi, €CJIM KOJIMYECTBO MPaBUIbHBIX
oTBeTOoB 0T 60 o 74;

- OLIEHKA «HEYIOBJIETBOPUTEIHHOY BBICTABIISIETCS 00YUAIOIIEMYCsl, €CIIH KOJTMYECTBO MPABUIbHBIX
oTBeTOB MeHee 60.

PyOekHblii KOHTPOJIb

TEST 1
1. Answer all thirty questions. There is one mark per question.
VOCABULARY: BRITISH AND AMERICAN ENGLISH

1 COMPLETE THE TEXT WITH THE CORRECT BRITISH ENGLISH OPTION A), B) OR C).

MY LAST OVERSEAS BUSINESS TRIP WAS HIGHLY ENJOYABLE. | SET OFF FAIRLY EARLY IN THE

MORNING, SO THERE WAS HARDLY ANY TRAFFIC ON THE (1) , AND | GOT TO THE
AIRPORT VERY QUICKLY. | DROVE STRAIGHT TO THE MULTI-STOREY (2) . LEVEL FOUR
WAS PRACTICALLY EMPTY SO | PARKED VERY EASILY. | THEN TOOK THE (3) DOWN
AND MADE MY WAY TO DEPARTURES. AS USUAL, | HAD (4) MY TICKET ONLINE. THIS

ALLOWS ME TO USE ONE OF THE EXPRESS CHECK-IN DESKS, WHERE THERE IS HARDLY EVER A

(5) . As | JUST HAD ONE PIECE OF (6) , IT TOOK ONLY A COUPLE OF

MINUTES TO CHECK IN, AND THEN JUST A LITTLE LONGER TO GO THROUGH SECURITY. | WAS RELIEVED
TO SEE THAT THERE WERE NO DELAYS OR CANCELLATIONS. | BOARDED MY PLANE AND SET ABOUT
DOING SOME WORK. WHAT’S GREAT ABOUT SANTOL AIRLINES IS THAT EVEN IF YOU FLY

(7) AS | USUALLY DO, THERE IS PLENTY OF WORK SPACE FOR THE BUSINESS

TRAVELLER. | FINISHED MY REPORT AND THEN JUST RELAXED UNTIL LANDING. | MADE MY WAY TO THE

(8) STATION, CHECKED THE (9) AND THE PLATFORM NUMBER, AND
TOOK THE FIRST TRAIN TO THE (10) . | GOT OFF AT OPERA, WHICH WAS WITHIN EASY
WALKING DISTANCE OF MY HOTEL.

1 a) runway b) motorway c) freeway

27



2 a) car park b) parking lot c) parkway

3 a) elevator b) lift c) carousel

4 a) reserved b) checked ¢) booked

5 a) queue b) line C) row

6 a) travel bag b) hand luggage c) carry-on baggage
7 a) coach b) savings Cc) economy

8 a) underway b) subway ¢) underground

9 a) timetable b) diary c) schedule

10a) downtown area b) city centre c) district

2. LANGUAGE REVIEW: TALKING ABOUT THE FUTURE

Underline the correct verb form in italics.
11. A: I can’t believe it! Our flight’s just been cancelled.
B: Oh no! What will we do / are we going to do?
12. A: Our travel expenses claim system isn’t working properly.
B: I know. We’ve got it all planned. We re going to introduce | We’ll introduce anew procedure.
13. A: | hear you’re off to Hengzhou next Monday.
B: That’s right. But I’ll come and see you before | leave / I'll leave.
14. A: I’ve been trying to e-mail them my invoice but I can’t get connected to the Internet.
B: Not to worry. If you give me their details /'m going to fax / I'll fax it over for you.
15. A: Are you free on Tuesday?
B: Well, I'll see | I'm seeing our new Sales Manager in the morning, but the afternoon is OK.
16. A: Have you checked the timetable?
B: Yes. The next train leaves at 10 a.m., but it doesn 't stop | won'’t stop at Linz.
17. A: What are your plans for next week?
B: We are visiting / We'll visit our Chinese subsidiaries.

3 Complete the sentences using the correct future form of the verb in brackets. Use contracted forms where
possible.

18. I'm afraid Ms Aydin can’t see you on Thursday. She our annual  sales conference.
(attend)

19. If | could just take down your phone number, | Mr Di Pietroto  call you back as
soon as possible. (ask)

20. I’ve just received our schedule. Our train from Central Station at 8.15 a.m.
tomorrow. (leave)

21. "1l contact you as soon as | my itinerary. (receive)

22. If you accept that job in Vietnam, you it. (never regret)

23. A: Have you booked our tickets?

B: Sorry, | forgot. | the travel department now. (phone)
24. Look at this fog! Flights just like last time. (be delayed)
25. We won'’t start the meeting until everyone here. (get)

SKILLS: TELEPHONING: MAKING ARRANGEMENTS

4 Complete the conversation. Write one word in each blank.
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A Travel Section. Good afternoon. How can | help you?

B T’d like to speak to Zehra Kadic, (26) . That’s extension 211.

A Thank you. Who’s calling, please?

B Jan Degraaf, from Smets Electronics.

A Just one moment please, Mr Degraaf. I’'m putting you through.
C Hello, Zehra Kadic speaking.

B Hello, Zehra. Jan here. The (27) I’m calling is that I"d like to fix another time for our

Friday meeting. I’'m afraid something’s (28) up, and I’m tied up all day. Sorry about that.

C No problem. How (29) Thursday morning instead?

B Ican’t(30) it then, I’'m afraid. But I’'m free in the afternoon after 15.00.

C OK. Shall we say 15.30?
B That’s fine for me.
C Good. So I'll see you on Thursday at 15.30.

B That’s great. See you then!

Test 2

Answer all thirty questions. There is one mark per question.
|. VOCABULARY: BRAND MANAGEMENT

1 Complete the sentences about brands and products with the missing word. The first letter is
given.

1 A problem with product e is that the celebrities used might get into
trouble, which could then cause negative publicity.

2 Brand | is declining among shoppers, who are increasingly turning to
the cheaper supermarket own-label products.

3 By expanding their product r , many companies hope to attract new
customers.

4 Ferrari’s brand i is that of an upmarket, well-engineered, well-designed
and sophisticated car.

5 In many countries, the ‘bic’ brand n has become a synonym for
ballpoint pens.

6 Last year, our company started a huge advertising campaign to support its biggest European
product | ever.

7 In marketing, the length of time that people continue to buy a particular product is called the
product |

8 Several consumer associations are running campaigns to require disclosure of product

P in all media, including TV, movies and video games.
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9 We want more consumers to become familiar with our products. So the aim of our next
advertising campaign should be to raise brand a

10 When Bic, the manufacturer of ballpoint pens, moved into windsurf boards, disposable lighters
and razors, it was a typical example of brand s

2 Match each adjective to its definition. Write your answers here:
11 12 13 14 15

11 top of the range
12 sophisticated

13 reliable

14 durable

15 value for money

able to stay in good condition for a long time
always working well

complicated and advanced in design

worth its price

the most expensive in a category or market

O O O T D

I1. LANGUAGE REVIEW: PRESENT SIMPLE AND PRESENT CONTINUOUS

3 Complete these sentences with the appropriate present simple or present continuous forms of
these verbs. Use each verb twice.

| buy / do / keep / make / test \
16 All our staff all they can to ensure the success of the forthcoming

advertising campaign.

17 Demand is at a peak this month, but the production department every

possible effort to meet the targets.

18 Despite the pressure this week, we within schedule.
19 Foreign investors a lot of properties in our country this year.
20 It is well-known that a number of cosmetics companies routinely their

products on animals.

21 Most of my colleagues usually designer brands, but for me price is more
important.

22 Our sales representatives always a detailed record of their expenses.

23 Our suppliers always their best to deliver on time.

24 Santorel a new malaria medicine at the moment. Production is scheduled

to start next year.

25 Unilever a wide variety of consumer goods.
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I1l. SKILLS: TAKING PART IN MEETINGS
4 Complete this meeting excerpt with the correct words.
Dieter The proposal is that we change our logo and then rethink our brand image. So,

what are your views on this?

Milica (26) my opinion, this is the only way to solve our current
problems.

Sven Why don’t we focus on our brand image first? That’s the key issue!

Hans I'm (27) I can’t agree. What we need is a wider product range.

Nikola How (28) doing both? We can stretch our brand and improve our

image at the same time.

Thomas | see what you (29) , but we’ve got to start somewhere, and a new

image is more important at this stage.

Peter I think (30) too. When we decide on our image, ideas for a new

logo will follow.

Total: /30

Kypc «IIpodeccrnonanbHblii HHOCTPAHHBIH SI3BIK» 00IUM 00beMoM 252 Jaca 3aBepIIaeTcs

3a4eTOM BO 2 CEMECTpE, 3K3aMEHOM B 3 ceMecTpe U 3a4eTOM C OLIEHKOM B 4 cemecTpe.
Bomnpocsl k 3auerty (2 cemectp)

B crpykTypy 3auera BKiIro9aeTcs:

a) KOHTpOJ’IB (bOHeTI/I‘{eCKI/I IMMPAaBUJIBHOT'O YTCHUS U IICPEBOA TCKCTA, COACPIKALICTO JICKCUKY
CIICIINAJIBHOCTH. Brimosnenune KOMMYHUKATHBHOT'O 3aJaHHA K TCKCTY

IIpumep Tekcra

Read texts a) to e) from the Financial Times and match them to the types of business (31-35)

1 Consumer goods and retailing 2 Travel and leisure
3 Agriculture and construction 4  Telecommunications
5 Drink and food

a. Oriental Land Company manages and develops theme parks. The company also has retail businesses
and manages entertainment and leisure facilities. The company primarily operates in Japan. It is
headquartered in Chiba, Japan, and employs 2,193 people.

b. Heineken brews and sells more than 170 beers, including Heineken, Amstel, Cruzcampo, Tiger,
Zywiec, Birra Moretti, Ochota, Murphy’s and Star. It operates in Europe, the Americas, Africa, the
Middle East and Asia Pacific. It is headquartered in Amsterdam, the Netherlands and employs about
54,000 people.

c. Revlon produces, markets and sells cosmetics, skin-care products, fragrance and personal-care
products. The company’s products are sold in over 100 countries across six continents. It is
headquartered in New York City, New York, and employs about 5,600 people.

d. 101 Corporation Berhad is a diversified group that grows oil palm, produces rubber and is engaged in
property development and investment, landscaping services and general contracting. The group has
manufacturing facilities in the Netherlands, the US, Malaysia and Egypt and sales offices in eight other
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countries including China. The group primarily operates in Malaysia. It is headquartered in Putrajaya,
Malaysia, and employs around 27,330 people.

e. JDS Uniphase Corporation manufactures and markets optical products for communications,
commercial and consumer applications. The company offers test and measurement systems and services
for telecommunications service providers, cable operators and network equipment manufacturers. The
company primarily operates in the US, Europe and Asia Pacific. It is headquartered in Milpitas,
California, and employs about 7,000 people worldwide.

0) YcTHBIN OTBET Ha BONPOC 1O TPAMMAaTHKE

Bomnpocsl k 3auery ¢ oueHkoii (4 cemecTp):
B cTpykTypy 3a4eThI C OlIeHKOH BKJIKOYAETCS:
1) Kontpons poHeTnyecku mpaBUIbHOTO YTCHUS U MIEPEBO, KOMMYHUKATHBHOE 33/1aHUE K TEKCTY
2) YCTHBII OTBET Ha BOMPOC 10 TpaMMaTHKE
3) MoHoornueckoe BbICKa3bIBAHUE 110 TEME:!
1. Economy of the UK
2. Marketing
3. Market research
4. Economy in the USA
5. A letter to my friend
6. A vacation report
7. Banks
8. Concept of management
9. Forms of Business Organization
10. Corporate Expansion and Dissolution
11. Business Letters
12. Structure of corporation
13. Human Resources Management
14. Dismissing Employees
15. Business Ethics
16. Corporate Culture
17. Marketing Essentials
18. Business Meetings
19. Investments
20. Credit
21. Annual Report
Kpurepuu onenuBanus
- OLICHKAa «HCYIOBJICTBOPUTCIILHO>» BBICTABJIACTCA 06yqa}01ueMyc;1 €CJIM MIPAaBUJILHO BBINIOJIHEHO
Menee 60 % Ttecra.
- OLCHKA «YHOBJICTBOPUTCIIbHO» BBICTABJIACTCA 06yqa10meMy051, €CJIN TIPAaBUJIBHO BBIITOJIHECHO
He meHee 60% Tecra.
- OIICHKA «XOpOULIO» BBICTABIIACTCA o6yqafomeMyc;1, €CJIM IPABUJIBHO BBIIIOJITHCHO HE MCHEC 75%
TECTa.
- OII€CHKa «OTJIHNYHO» BBICTABJISACTCSA o6yqafomeMyc;1, €CJIM NPABUJIIBHO BBIIIOJIHCHO HE MCHEC
90% MCXOMHOrO TECTA.

OTMeTKy «3auTeHO» 3aCIyKUBAET CTY/ACHT, OOHAPYKUBIINNA 3HAHUSI OCHOBHOT'O y4eOHO-ITPOrPaMMHOTO
MaTtepuaia B o0beMe, HEOOXOIUMOM Ui JanbHeiied yueObl W mpencrosiei paboTbl 1O
CHELMAIbHOCTH, CHPABJISIIOIIMNACA C BBIIOJHEHHEM 3aJaHUW, IPEJyCMOTPEHHBIX MPOrPAMMON,
3HAKOMBIM C OCHOBHOH JINTEpATypOi, pPEKOMEHI0BAHHOU ITPOrpaMMO.

«He 3auTeHO» cTaBUTCA B CiIydae, KOTAa CTYAEHT HE 3HAET 3HAYMTENILHOM 4acTH y4eOHOro marepuaia,
JIONYCKAeT CYLIECTBEHHbIE OIIMOKH, KOTJa 3HAHHUS HOCSAT OTPBHIBOUHBIM M OECCHCTEMHBIH Xapakrep,
CTYJIEHT HE MOXET MPOJOJIKUTh 00ydeHHEe WU MPUCTYNUTh K Mpo(eccHoHaNbHON JesTeNbHOCTH 10
OKOHYaHUH By3a 0€3 JOMOIHUTENbHBIX 3aHATHH 110 COOTBETCTBYIOIIEH ITUCIUITIIHE.
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Bomnpocsl K 3x3ameny (3 cemectp)

CTpyKTypa 3K3aMEeHAIlHOHHOI0 OuJjieTa:

1. Read translate and render the following text.

2. Be ready to speak on the topic.

3. Account for your lexical minimum.

IIpuMepsl 5K3aMEHALIMOHHBIX TEKCTOB:

Text1

Read the texts and decide if these statements are true or false.

1. Oriental Land Company has more employees than Revlon.
2. Heineken produces more than 200 beers.

3. Revlon products are sold worldwide.

4. 10I Corporation Berhad’s main operations are in Malaysia.

a. Oriental Land Company manages and develops theme parks. The company also has retail businesses
and manages entertainment and leisure facilities. The company primarily operates in Japan. It is
headquartered in Chiba, Japan, and employs 2,193 people.

b. Heineken brews and sells more than 170 beers, including Heineken, Amstel, Cruzcampo, Tiger,
Zywiec, Birra Moretti, Ochota, Murphy’s and Star. It operates in Europe, the Americas, Africa, the
Middle East and Asia Pacific. It is headquartered in Amsterdam, the Netherlands and employs about
54,000 people.

c. Revlon produces, markets and sells cosmetics, skin-care products, fragrance and personal-care
products. The company’s products are sold in over 100 countries across six continents. It is
headquartered in New York City, New York, and employs about 5,600 people.

d. 101 Corporation Berhad is a diversified group that grows oil palm, produces rubber and is engaged in
property development and investment, landscaping services and general contracting. The group has
manufacturing facilities in the Netherlands, the US, Malaysia and Egypt and sales offices in eight other
countries including China. The group primarily operates in Malaysia. It is headquartered in Putrajaya,
Malaysia, and employs around 27,330 people.

e. JDS Uniphase Corporation manufactures and markets optical products for communications,
commercial and consumer applications. The company offers test and measurement systems and services
for telecommunications service providers, cable operators and network equipment manufacturers. The
company primarily operates in the US, Europe and Asia Pacific. It is headquartered in Milpitas,
California, and employs about 7,000 people worldwide.

Text 2

Read the article about brands and decide if these statements are true or false.

1. Advertising is by far the most important way of supporting a brand’s image.

2. Companies often don’t invest enough in counter staff.

3. Customers may become loyal to an airline if they like the cabin crew.

4. Spending money on employee training generally isn’t very beneficial to a company.

5. Most companies need to understand more about how customers behave.

6. Four Seasons and Virgin Atlantic have invested a lot in their people to build brand value.
Brands through people

By Simon Glynn
What makes consumers choose one airline over another or one mortgage provider over its rival?
Our research shows that your reaction to a brand depends on your experience of buying, using or owning it
and not just on advertising. The most important part of that experience is often your personal interaction with
people. This is an area that most companies don’t understand or invest enough in.

Take airlines. Satisfaction with cabin crew contributes more to people choosing the same airline
again than other factors.

Why do companies not spend more on their people when there are clear benefits? Here are two
CoOmmOon reasons.
It’s too expensive
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Many organisations know that people matter. But they don’t invest in this area because they think it is a
luxury they cannot afford. And it’s true that some role models, such as the Four Seasons hotel group or
Virgin Atlantic Upper Class, would be too expensive for most to copy.

But there are smart, affordable solutions that create a lot of brand value out of only a little customer
interaction. First Direct earns the highest level of customer recommendation of any UK bank through just the
telephone contact with its customers.

Customers at QVC, the market-leading television shopping channel, value their interaction with the
station’s people — in this case not the call centre staff who take the shopping orders, so much as the
relationship that viewers believe they have with QVC’s onscreen presenters.

The importance is not clear

Satisfaction surveys can hide the importance of people. For example, choosing a mortgage is often very
influenced by counter staff in a bank or building society. Research with customers at the critical stage, where
they have received a quote but not yet signed a document, shows that their interaction with the mortgage
provider’s representative is the biggest single influence on their choice.

It is bigger than perceptions of the products and fees, which are often the subject of the brand’s
advertising and communications. Yet in the same research conducted after the loan is given, customers may
have forgotten the good customer service they received and may focus more on general brand impressions. If
you conduct your research at that point — and this is often the case — the very important role that your staff
have played will not be clear.

Topics (Term 3)

. Decision Making and Cost-Benefit Analysis
. Division of Labor and Specialization

. Economic Institutions

. Economic Systems

. Incentives

. Money

. Opportunity Cost

. Productive Resources

. Productivity

10. Property Rights

11. Scarcity

12. Technology

13. Trade, Exchange and Interdependence
14. Aggregate Demand

15. Aggregate Supply

16. Budget Deficits and Public Debt

17. Business Cycles

18. Economic Growth

19. Employment and Unemployment

20. Fiscal Policy

21. GDP

22. Inflation

23. Monetary Policy and the Federal Reserve
24. Real vs. Nominal

25. Competition and Market Structures
26. Consumers

27. Elasticity of Demand

28. Entrepreneurs

29. Government Failures/Public-Choice Analysis
30. Income Distribution

31. Market Failures

32. Markets and Prices

33. Price Ceilings and Floors

34. Producers

35. Profit

O©CoOo~No Tk, WwWNBE

34



36. Roles of Government

37. Supply

38. Balance of Trade and Balance of Payments
39. Barriers to Trade

40. Benefits of Trade/Comparative Advantage
41. Economic Development

42. Foreign Currency Markets/Exchange Rates
43. Compound Interest

44, Credit

45. Financial Markets

46. Human Capital

47. Insurance

48. Money Management/Budgeting

49. Risk and Return

50. Saving and Investing

OlEeHKH «OTIUYHO» 3aCTYKUBAET CTYJCHT, BBITIOJHUBIIHMKA TOMHBIA 00beM padoThl. OTBET
CTYJCHTa TOJHBIA M mpaBWibHbIA. CTyneHT crnocoOeH 0000mUTh MaTepual, clielarb COOCTBEHHBIC
BBIBOJIbI, BEIPA3UTh CBOE€ MHEHHUE, TPUBECTU WILTIOCTPUPYIOIIUE TPUMEPHI.

OueHKH «XOpPOIIO» 3aciIyXUBAeT CTYACHT, BBIMONHUBIIUN 75% paboTel. OTBET CTyleHTa
MPAaBWIbHBIN, HO HEMONHBIA. He mpuBeneHBl WUIIOCTPUPYIONIHME MPUMEPHI, 00o0maronee MHEHUE
CTYJIEHTa HEJJOCTATOYHO YETKO BBIPAXKEHO.

OlneHKH «yTOBJICTBOPUTEIHLHO» 3aCIy’)KHBAeT CTYACHT, BBIMONHUBIIUK 50% pabotel. OTBET
MPaBWJIEH B OCHOBHBIX MOMEHTAaX, HET HWUIIOCTPUPYIOIIUX MPUMEpPOB, HET COOCTBEHHOTO MHEHHS
CTYJCHTA, €CTh OIIMOKH B IETAJISIX W/WJIH OHH IPOCTO OTCYTCTBYIOT.

OneHKH «HEYTOBIETBOPUTEIBHOY 3aCIyKUBAET CTYACHT, BhIMOJHUBIINN MeHee 50% palboTsl, B
OTBETE CYIIECTBEHHBIC OIMOKU B OCHOBHBIX aCIEKTaX TEMBI.
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